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FREE SAMPLE 
FOR 100 PAIRS 


To prove to you, beyond a 
question of doubt, that Palco 
Chemical All-Purpose Suede 
Finish does everything we 
claim, we'll send sufficient sup- 
ply for 100 pairs of shoes or 
demonstrate at your factory. 
You'll see, under actual pro- 
duction conditions, that our 
All-Purpose Suede Finish 
works better, faster, and is 
more profitable. 





Here is a new non-lacquer — 

non-oil type of Suede Finish for Suede or 

imitation leather suede that saves time, money, and 

gives better results. Proven with outstanding success in many 
of America’s leading shoe factories. 


Read these exciting plus features — 

Palco Chemical All-Purpose Suede Spray is a colorless 
liquid compound that works like magic on black or any color 
suede. 

. . . Will not settle or clog gun. No messy booths . . . no dirty 
racks. Always clean shoes. 

.. . Will not stain or effect linings, trims, bottoms or edges. 
. . . Develops quickly the latent beauty and full tone of your 


suede or imitation leather suedes . . . reduces “‘crocking”’. 


. . . Gives suedes a velvety soft, pliable and uniform finish. In 
fact, blacks become jet black . . . colors become vibrant, more 
brilliant than the original. 


CUTS COSTS — no need to buy different colored finishes 
for each shade. 


SAVES LABOR — An operator can now finish up to 50% 


more suede shoes with Palco Chemical All-Purpose Suede Spray 
because time-killing change overs and equipment cleaning are 


eliminated. 


Why wait any longer? Act now on our suggestion at our expense. 
Just a word from you will bring our representative or sample. 


PALCO CHEMICAL CORPORATION 


102A ARLINGTON AVE. CHARLESTOWN 29, MASS. 





Your customers are already SOLD 


on shoes SOLED with AVONITE! 


AVONITE 


TRADE MARK REG. 


SOLES 


not on all shoes... just the best ones 


millions of American families are 
constantly being sold on AVONITE 
by national advertising in LIFE! 


are now cashing in on this tremen- 
dous consumer interest. They find 
that shoes SOLED with AVONITE 
stay SOLD. They save on adijust- 
ments and repairs, gain repeat 
business! 


find that AVONITE not only builds 
good will with both consumers and 
dealers ... but means more 
reorders because of more satisfied 
customers! 


MANUFACTURERS 


GIRL SCOUT 
AVONITE SOLES 
ore opproved for the AVON SOLE COMPANY 

OE PO SOF AVON © MASSACHUSETTS 
YEARS SPECIALISTS IN FINE SOLE MATERIALS 


FAM S DU-FLEX AND CUSH-N-CREPE SOLES 


Ol 


Americas Finest 


¢ , — Sales have 


been selected for the 
FASHION ACADEMY 
AWARD of 1952 


Mr. Manufacturer: Avonite is a universal 
soling material for use on all but highly 
specialized types of shoes. It is long-wear- 
ing, extremely flexible, waterproof, and 
non-marking. It is readily adaptable to all. 
standard Shoemaking methods and 
requires no special equipment for use. 
Avonite is available in many irons, three 
different finishes, and six colors. Write for 
samples and Avonite’s free booklet, ‘‘Com- 
pare the Wear”. 
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Line them with 
MIRAKROME 


MIRACLE CHROME LINING 


AND 


MARY’s LAMBSKIN 


Created from Selected Lambskins 
TIGHT FINISH 
PENETRATED DYEING 
STRONG & LONG WEARING 
UNIFORM QUALITY 
& COLORING 


DONNELL 
& MUDGE, inc. 


Long Lasting Linings 
CANAL ST., SALEM, MASS. 


AGENTS 
Walter Kemp 


Pennsylvania 


Sol Leventer 


New York, N. Y. 


Al Wakeford 
Milwaukee, Wis. 


F. A. McDonald Co 
St. Louis, Mo 


C.N. Riesenberger & Son 
Columbus, Ohio 








SELL ESTHETICS, NOT UTILITY ALONE 


Shoes have a great sales potential by meeting basic human desires 


eee has always been a hesitancy 
on the part of many in the shoe 
industry that we should not and can- 
not sell people more pairs of shoes 
than they “need.” This commonly 
accepted thesis is based on the belief 
that the “average” person in the U, 5S, 
consumes about three pairs of shoes 
a year—and that they do not or can- 
not consume (wear out) any more. 
In short, if a person buys five pairs 
this year he'll buy only one pair next 
year, so that the average annual per 
capita consumption is still only three 
pairs. 

Thus, to prevent any condition of 
famine following feast, the result of 
over-selling one year followed by 
under-selling the next, these shoe men 
- advocate maintaining the basic con- 
_ sumption pattern of selling an aver- 
-age of three pairs per capita annu- 

ally. This is the “safe and sane” pol- 
_icy, they argue. You just can’t make 
people walk and wear out more shoes 
than they ordinarily do, is their point. 
Stick to the “proven” formula and 
everything will be all right. Beyond 
that it’s greed, and greed never pays 


off. 


Persuasive Argument 

All this, based on this historical 
pattern of shoe sales and consump- 
tion, makes an apparently persuasive 
argument. Once something has 
worked out with fair consistency in 
the past, it is likely to be accepted as 
the best policy to follow. 

But the records of history are also 
filled with cases where the historically 
accepted pattern has proved wrong 
or, when altered, has been improved. 
For decades this has been done in the 
fields of science, where scientific 
theories of long acceptance have been 
disproved, new theories advanced, ac- 
cepted and found more workable. 
The whole field of social and human 
relations has been undergoing dras- 
tic changes, particularly in the past 
half century; accepted policies of the 
past now look feudal by comparison. 
Many standard business practices of 
a generation ago are today out-moded 
by far more effective procedures. 

These same principles apply to 





Land § Kditorial 


Reprints available at nominal costs: 
Up to 100, 10c each ; 200-500, 5c each ; 
1000-3000, 2%c each; 5000 or over, 
1%c each. 





footwear—to the hackneyed idea that 
we cannot and should not sell more 
than an average of three pairs per 
capita, the historically “proven” con- 
sumption pattern. 

Now, there are some gaping holes 
in this “historically proven” pattern 
of shoe sales and consumption. First, 
it has been regarded with a one-eyed 
perspective. Shoes are seen here pri- 
marily as an article of utility value. 
That is, it requires the full wear of 
about three pairs of shoes to carry 
the average individual through a full 
year. Thus, a fourth pair or more 
becomes “surplus” and virtually un- 
necessary. It is regarded as a “waste” 
or “luxury” purchase, something be- 
yond essential needs. Shoes sold be- 
yond the point of essential need are 
shoes “forced” upon the public, and 
such sales, it is claimed, take on an 
unethical character because of pres- 
sure tactics. 

This is a sorry, misfortunate con- 
cept of human nature and the founda- 
tions of the American way of life. It 
is not only a distortion of human psy- 
chology but a betrayal of it. 

First, the basic concept of the old 
school—regarding shoes primarily as 
a utility product—is wrong. Shoes 
serve a purpose far beyond that. As 
an article of fashion they fill an im- 
portant and profound human need— 
that of lifting morale, self-esteem and 
a sense of well-being by gratifying 
the esthetic demands of human 
nature. 

Mark Twain said, “When I feel low 
and depressed I dress up in my best 
clothes, take a walk to parade myself, 
and | am soon in a new frame of 
mind.” 

This typifies the psychological 
value of one’s appearance to one’s 
morale. Appealing color and design 
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and freshness are essential to morale. 
\ wardrobe of shoes beyond the “es- 
sential” three pairs serves a very prac- 
tical purpose. Such shoes are not 
worn solely to protect the feet from 
pebbles and pavements. They give 
the wearer an esthetic gratification, 
resulting in the new, uplifting frame 
of mind expressed by Mark Twain. 

In this light, it is ridiculous to 
claim that shoes beyond the “basic” 
three pairs are a luxury or waste. In 
America each year several billions of 
dollars are spent on goods and serv- 
ices designed to render an esthetic 
service to appeal to the basic human 
desire to look and feel more attractive, 
to boost morale through beauty. To 
regard shoes as primarily an article 
of utility is to deny the potent reality 
of this deep human need. 


Rising Standard 

The core of the American way of 
life is a constantly rising standard of 
living. This does not mean merely 
to provide people with more of the 
material things of life, but to give the 
human personality an ever-expanding 
opportunity to express its inner de- 
sires, to enjoy the fuller, more beau- 
tiful life. This means the opportuni- 
ties to enjoy more of what were once 
the luxuries of leisure time, of art 
and culture—of the esthetic values 
that are so deep-rooted in all of us. 

All this is no attempt to create any 
arty, abstract argument. It is an ef- 
fort to creat a new attitude—one cer- 
tain to come, anyhow—that shoes 
should be sold as much as an article 
of esthetic value as of utility value. 
And, as such, the contention that the 
average individual will not or can- 
not consume (wear out) more than 
three pairs a year becomes an impo- 
tent and unsupportable argument. 

If the American public sees its 
footwear primarily as an article of 
utlity it is only because it’s the result 
of the shoe industry forcefully selling 
this point over the years. The public 
is ripe to adopt a new attitude based 
on esthetic values—and consequently 
to buy and use more shoes per capita 

if it is inspired with a new frame 
of mind. 
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LA-MATIC PRESSES ARE TOPS 


New Model 522 
gives INCREASED PERFORMANCE 





Here's Why... 


Aes Kou... 
HAS NEW PRESSURE PAD —SIZE 16//. x 8” 


MAXIMUM PRODUCTION 


Minimum effort 
Quick opening 


FLEXIBILITY 


Accommodates all types of 
shoes—Wedgies, Platforms and 
crepe soles 


INCREASED EFFICIENCY 


Ability to press large shoes 
easily 


For greater adaptability, in- 
vestigate the Model 522. You 
will appreciate the ease in 
handling large size shoes. This 
new Model is engineered to 
give efficient, trouble - free 
service. 


LAMAC 
PROCESS COMPANY 


Erie, Pennsylvania, U.S.A. 


Manufacturers of Cementing Equip- 
ment for over 25 years. 





MODEL 522 WILL HANDLE SIZE 14 SHOES 


TILTED PAD BOX 


Enables operator to see the 
shoe being pressed 


SIMPLICITY 


Mechanical closing under the 
complete control of the op- 
erator 


COMPACT 


191/.” wide, 16!/2” front to 
back. Saves floor space 


AVAILABLE IN MODELS 524 
(4 jack) and 528 (8 jack) 
ROTARY UNITS. 


STANDARD MODELS 502, 504 
and 508 with 144” x 6” 
Pressure Pads. 


Send this convenient coupon now. 


LAMAC PROCESS COMPANY, Erie, Penna. 
Without obligation send following Bulletins: 
522 502 
Name 
Address 
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SHOE FASHION 


Sty [ escope 


NEWS 


AND TRENDS 





“It is important to sell women more then one pair of 
shoes at a time," stated Helen Valentine, chie 
f Charm magazine, before a group of 
ang retailers, one 


+ < 
urers 


manutac 
multiple are the result o 
tion, she continued, |'| 
excitement is the — 
iness . . . but arent 
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"If you want women to buy a wardrobe of shoes, 
footwear to fashion," another point stressed 
entine. Dacking 


relate 


up this statement, she 


the pa ew years we nave a een the way ftashi 
t cigarettes to 
aMpaign 


shoe aas 


| . f 
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Present advertising campaigns easily create vacuum in 

minds of consumers when considering shoes a fashion 

item. Industry nera! admits nece ylit é 

in keeping with 

capture tast 
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of 

and 

examte 
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new necklines and hair arrangements, 
colors and to shoes, etc. 


related to 
related to newest 


jewelry 
tocking 
aes 


Retail end - business should stress same kind of fashion 
correlation. Miss Valentine presented a theory as follows: 
Much too often we find an artist faithfully illustrating 
each tuck or pleat in the featured dress or suit or coat... 
but finishing the drawing by sketching in completely im- 
aginary shoes, hat, handbag! Why not select these items 
from stock . . . merchandise them as integral parts of a 
the same amount of money ... in the same 
shoes, hats, and accessories that 
waiting to be sold, can be brought to 
—can make her want to buy them 


costume? For 
amount of space 
are in the store, 
the readers’ attention 


tan 


"And why not fashion shows that sell shoes? The very 
stores about magazines cropping photo 
graphs at the knees or always showing a pump are the 
ones to take shoes out of a prop closet for a window or 

Fashion coordinators and display 
directors too frequently make no effort to find out what 
hoe the shoe buyer is loaded with. Here top management 
could help build volume by insisting that the shoe buyer 
always be included in any discussion regarding fashion 
promotions for the store. This department could make a 
major contribution and should not be left out of the 
family circle regardless of whether the store owns 
the department or not. 


that complain 


a snow—or an ada. 


A revamping of ideas on advertising, promotions and 
merchandising called for. Shoe industry has been sailing 
along with old methods. Granted, business isn't bad—but 
it could always be better. However, to improve sales 
figures requires vigorous pushing. Increase in profits well 
pays for a little hard-thinking. Advertising is being done— 
why not get out of the advertising dollar by pre- 

les-stimulating story? Promotions are 

why not create more interest by pre- 
ideas? Merchandising is being 
take advantage possible outlet 


more 
enting a better sa 
being carried t 

enting 


plannea— 


fresh 


why oT every 


Kesabin Marg tanian 
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slop aml Keys 
bate! 


lsTo} a= 
surgery! 


NGIO_ BANDA 


Most shoe manufac- — widths and is ready for use upon removal from its 


turers have never heard hermetically sealed container. It serves the ethical 
*, 


of Castex and we hope medical profession as efficiently as *pyroxylin box 


they never will, since toes serve shoemakers everywhere. Understandable, 
Castex is a patented rigid bandage that is used in since both are made in the same plant and with the 


place of heavy and bulky plaster casts for immobiliz- same skills. Even as Castex was developed from 


ation in bone setting. It is an impregnated tape 
that becomes rigid upon the evaporation of its 


retained solvents. Castex is made in a variety of 


box toe experience, its unique construction and its 
requirement for speedy solvent evaporation taught 


us much that is standard box toe practice today. 








* Lucky Strike and Dalo, products of the Arden- 
Rayshine Company, Watertown, Massachusetts, 
wholly-owned Beckwith subsidiary. 


PZ kwith 


rsa 

















Sole distributors for Castex — Bauer and Black, Division of the Kendall Co., Chicago, Ill. In addition to the production of over seventy types 
and weights of conformable box toe materials, ‘““Beckwith” means molded steel safety box toes, industrial feltmaking and plastics fabrication. 


you buy more ulin you buy Cackwith 
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THE BONWELT SHOE PROCESS 


Results of two-year tests on a new construction for juvenile shoes 


Roi the past 24 years, the cemented 
shoe has gained wide acceptance 
in the women’s field due to its com- 
fort, flexibility and repairability. 
Compo Shoe Machinery Corp., who 
pioneered in this development, felt 
for some time that these advantages 
might be carried over into juvenile 
footwear. Accordingly, a two-year 
research program was initiated early 
in 1950 in this direction. This work, 
directed by Frederick Melea, com- 
prised wear tests on four general 
kinds of juvenile footwear; namely, 
pre-welt, single-sole stitchdown, Good- 
year welt and cemented types. All 
shoes were produced under produc- 
tion conditions in factories of lead- 
ing juvenile manufacturers and were 
made so that each pair contained 
either a stitchdown, pre-welt or Good- 
year welt and a cemented shoe. 

For general information, a short 


oe . 


. 


Upper left: Goodyear, left, and Bonwelt before wear. 
Upper right: Goodyear, left, and Bonwelt showing com- 
parative toe curl after wear. Lower left: Goodyear, left, 


By L. L. Blyler and F. B. Melea 


Compo Chemical Co., Inc. 


description of the methods of manu- 
facture of the various type shoes 
follows: 


Single-Sole Stitchdown 

This shce was manufactured with 
an insole which is not normally char- 
acteristic of this type shoe. The in- 
sole, cut oversize to project beyond 
the last line, was tacked to the last. 
The upper was then thread-lasted to 
the insole and the outsole lock- 
stitched to the upper. 


Pre-Welt 
This shoe was manufactured with- 
out an insole. A welt was sewn to 
the upper before lasting. Both welt 
and outsole were cemented with a 


temporary sole-attaching cement, the 


upper was wiped in over the last 
with a lasting machine, and the out- 
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sole spanked onto the welt while 
the upper and welt were held in place 
by the wipers. The outsole was then 
lock-stitched to the welt. 


Goodyear Welt 


Conventional Goodyear welt con- 
struction was used throughout on 
this type shoe. The insole was stand- 
ard for Goodyear Welt construction 
and standard methods were used for 
attaching the welt to the lasted up- 
per on the Goodyear Welt sewer. 


Cement 

It was apparent in this series of 
tests that the conventional process 
for making close-edge women’s shoes 
would have to be modified so that 
the appearance of all shoes would 
initially be similar. Accordingly, the 
“Bonwelt” type construction was 
adopted wherein an insole was tacked 


and Bonwelt after equal period of year. Lower right: 
Goodyear, left, and Bonwelt, showing comparison of insole 
wrinkling after wear. 
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to the last, the upper latex cement- 
lasted to the insole in forepart and 
toe, and staple-lasted in the shank 
and an extension edge sole then at- 
tached by cement to the lasted up- 
per. After sole-attaching, a welt was 
lock-stitched to the sole extension. 

In the case of all-leather construe- 
tion, a hard synthetic resin cement 
was used for sole attaching while, in 
the case of the rubber sole construc- 
tion, a tough synthetic rubber cement 
was used. In both cases, the cement 
was allowed to dry thoroughly, fol- 
lowed by heat-activation of the ce- 
ment film and sole-attaching by con- 
ventional methods. 

Wear Tests 

In all wear tests carried out, at- 
tempt was made to reduce the effect 
of greater wear on one foot than the 
other by alternating the type of cen- 
struction from right to left and’ vice 
versa in each group. Initially, 260 
pairs of shoes of all-leather construc- 
tion were prepared for wear test, 
ranging in size from 3 infants’ to 
size 7 growing girls’ and little gents’. 
The program was enlarged later to 
include 385 pairs of shoes, utilizing 
soling materials of both the so-called 
“nuclear” or polymeric types as well 
as vulcanized rubber. 

Virtually all shoes were wear-tested 
in orphanages in the Boston area 


with frequent periodic check-ups of 
the shoes being tested. These wear 
tests were usually severe. In many 
cases the shoes were the only ones 
the children possessed and, as a re- 
sult, were worn when in such condi- 
tion that normally they would not 
be worn. In most cases the shoes 
were worn to practical destruction, 
either due to construction failure or 
wear-through of the sole. 

In general, many of the observa- 
tions noted by Robert B. Hobbs of 
the National Bureau of Standards in 
his articles, “Service Tests of Boys’ 
Shoes,” are verified by the results of 
this series of tests. Leather soles 
wore through in large part in a con- 
siderably shorter time than the vul- 
canized rubber or polymeric type of 
sole due to leather’s poorer abrasion 
resistance. Back-seam opening by 
failing of the stitches due to putting 
on the shoe without opening the laces 
sufficiently was fairly common. 
Creeping of the polymeric type of 
soles and, to a lesser extent, the vul- 
canized rubber soles was encountered 
with consequent curling of the toes 
to a greater or lesser extent, depend- 
ing on the type shoe construction. 

The Bon-Welt construction in these 
series of tests compared favorably 
with the Goodyear welt construction, 
with both of them being somewhat 
superior in all-around characteristics 


to either the prewelt or single-sole 
stitchdown. These latter are difficult 
to repair due to their construction, 
a factor of relative unimportance 
when shoes are worn to destruction 
but quite important for the average 
family. 
Curling Toes 

Generally speaking, curling of the 
toe with polymeric or rubber soles 
was less pronounced with the Bon- 
welt construction than with any of 
the stitched constructions, due prob- 
ably to the elasticity of the cement 
which allowed the sole to creep with- 
out distorting the upper. This elas- 
ticity also eliminated failure due to 
breaking of the stitching when creep- 
ing of the sole was encountered. 
Generally speaking, the insole on the 
Bonwelt shoe likewise retained its 
shape considerably better than any 
of the stitched types tested. 

These tests indicate the Bonwelt 
process is a practical method for ju- 
venile shoe construction under ad- 
verse wear conditions. Shoes made 
by this process are somewhat more 
flexible than the Goodyear welt shoe, 
equal to the Goodyear welt and su- 
perior to the prewelt or single-sole 
stitchdown in repairability, and at 
least equal to all of them in wearing 
characteristics. In short, the tests in- 
dicate the cemented shoe fills a defi- 
nite niche in the juvenile shoe field. 





BOSTON 


SPEEDFLEX 


For Use with Latex Cement 


Eliminate washboard sock linings . . . Cut 
your cement bill by 35% . 

inside of your shoes clean . . 
your production . . . Get complete cement 


coverage and get 


linings. 


CEMENTER 


away from loose sock 


Keep the 


Increase 
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BRANCH OFFICES: 
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Milwaukee, Wis. 
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St. Louis, Mo. 
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Tannery Cost Accounting—Article 6 


IGURING CHEMICAL COSTS 


By Karl Victor and Herbert F. Stevenson 


Bate, Pickle, Chrome Tan Costs 

These are all related to the white 
weight, and material consumptions 
could be Obtained from the formula 
immediately, with the only exception 
of materials for chrome liquors 
which had to be calculated as follows: 

To tan 100 Ibs. of white weight, 
2.5 Ibs. of chromium oxide were 
needed out of which 0.7 lbs. could 
be regenerated from the — spent 
liquors. Therefore, 1.8 lb. were con- 
sumed corresponding to 3.528 Ibs. 
sodium dichromate, 

The chrome liquor was made by 
reducing sodium dichromate with 
shavings and a little molasses in the 
presence of sulfuric acid. Needed for 
100 Ibs. sodium dichromate were 
90 Ibs. sulfuric and 12 Ibs. 
+ molasses, 

Table 10 shows that 47.9 percent 
) of the total consumption was supplied 
from Chromosal, a ready-made tan- 


acid 


ning compound for which these in- 
gredients were not necessary. Thus 
they both had to be reduced by 47.9 
percent. For 100 lbs. sodium dichro- 
mate, 46.9 lbs. sulfuric acid and 6.3 
lbs. molasses had to be calculated. 
Thus for 3.528 Ibs. sodium dichro- 
mate there were needed 1.654 lbs. sul- 
furic acid and 0.222 Ibs. molasses. 
Another little complication was 
caused in the bate. Lactic acid was 
used for deliming at a relatively lower 
price, but this was not available at 
the time of the calculation and had 
to be replaced by the much more ex- 
pensive glycolic acid. (See Table 12.) 
Average chemical costs of one 
pound of white weight, 1.249 cents; 
replacing chemical costs of one 
pound of white weight, 2.005 cents. 


Neutralization, Dye, Fat Liquor 


All material consumptions of these 
operations were related to shaving 





TABLE 12 
Chemical Costs of 100 Ibs. White Weight in Bate, Pickle, Chrome Tan 


Average 
Price of 


Denomination Consumption 

Bate 

Lactic acid 

Glycolic acid 

Molasses 

Oropon bating enzyme 

Pickle 

Sale 

Formic acid 

Tan 

Salt 

Sodium dichromate 

Sulfuric 

Molasses 

Soda ash 
Total 


ac id 


c 


12 


Replacing Replacing 
Chemical Price of Chemical 
Ib. Costs 1 Ib. Costs 


$ c $ 


Average 


0.089 


0.005 
0.110 


0.058 
0.118 


0.022 
0.811 
0.021 
0.002 
0.013 


$1.249 





TABLE 13 
Chemical Costs of 100 Ibs. Shaving Weight in Neutralization, Dye, Fat Liquor 


Average 
Price of 


Consumption 

Ibs. 

1.80 
0.30 
0.30 
0.20 
2.10 
1.00 


Denomination 


Sodium bicarbonate 
Chrome Leather Black 
Soap 
Rape seed oil 
Sulfonated oil (mixture) 
Egg yolk 20% 

Total 


10 


c 


3, 
54. 


31 


12 


30 


Replacing Replacing 
Chemical Price of Chemical 
Costs 1 Ib. Costs 
$ c $ 
21 0.058 4.06 0.073 
00 0.162 88.02 0.264 
20 0.094 42.53 0.128 
.53 0.025 12.53 0.025 
% 0.591 41.20 0.865 
® 3 | 0.302 50.90 0.509 


$1.232 $1.864 


Average 


Ib, 
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weight and their expenses could be 
accounted together. (See Table 13.) 

According to Table 2 (See L&s, 
Nov. 24, 1951), 100 Ibs. shaving 
weight equal 193 lbs. white weight. 
For one pound of white weight the 
could be ob- 


following expenses 


tained: Average chemical costs, 
0.638 cents; replacing chemical costs, 
0.966 cents. 
Finishing Costs 
These had to be related to the num- 
ber of pieces and had to be deter- 
mined by measuring the quantities 
of finishes applied to 100 skins. These 
were the following: Stain, 2 gals.: 
pigment coat, 5 gals.; top coat, 24% 
gals. The stain contained the follow- 
ing chemicals: 5 percent lactic acid 
(or glycolic acid); 2 percent Nigro- 
zine. 
Ingredients of the pigment coat 
were: 
20 © black pigment 


‘> beef blood 


1.5¢% Nigrozine 
5 
1 ‘% orange shellac 


0.500 caseine 
1 ‘% Turkey red oil 
3% puoly ethyl glycol 
1.25% Irish moss 
Ingredients of the top coat were 
1.5 (o Nigrozine 
5 % beef blood 
0.56 shellac 
0.5% caseine 
1.5 % poly ethyl glycol 
5 % formaldehyde 
All ingredients of the different fin- 
ishes are enlisted and summed up in 
Table 14. (See Page 39) 
Having found the weights of all 
chemicals used for finishing operat- 
ions, their costs could be calculated 


as shown in Table 15. (See Page 39) 


(Continued on Page 39) 
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for satisfaction plus in grains and suedes 


specify | 
(ALCOCIY 
J VUE 4 , 


LEATHER BROWN G 
LEATHER BROWN GD 
LEATHER BROWN R 


You’il get a large measure of satisfaction when 

you apply the CALCOCID LEATHER BROWNS, either 

alone or in combination. They will produce a range of colors, 
from yellow-browns to red-browns or tans, on 


either grain or suede leathers. 


The CALCOCID LEATHER BROWNS work 

well on chrome tanned kid, calf, side-leather or sheep, 
and on chrome tannage or syntans. They are 

also desirable as shading dyes for 

other dye combinations, and they produce clear 
uniform shades with good 


glazing properties on grain leather. 


Ask your Calco representative 


for full information. 
*Trade-mark 


AMERICAN Ganamid COMPANY 
CALCO CHEMICAL DIVISION, 


DYESTUFF DEPARTMENT 
BOUND BROOK, NEW JERSEY 


REPRESENTED IN CANADA BY 

NORTH AMERICAN CYANAMID LIMITED, 
CALCO CHEMICAL DIVISION 
MONTREAL — TORONTO 


NEW YORK + CHICAGO + BOSTON 


PHILADELPHIA + CHARLOTTE 
PROVIDENCE 
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Lie answer to that one is simple—there 


is no ONE thread that’s best for all shoe seams. 


The development of synthetic threads—added 
to the ever-useful cotton—presents to the shoe 
manufacturer a far greater opportunity than 
ever before to pick a thread for a given seam 
that best meets the needs of that seam in end 
use. From tests in its own laboratories and from 
“Experience” reports of its men in the field, The 


American Thread Company has established, 


tDupont's trademark for rts acrylic fiber 


* Dupont's trademark for its polyester fiber 


Branches: 


for example, that in certain shoe seams where 
abrasion-resistance in the thread is very im- 
portant, no other thread can match one of the 
synthetics for performance. In another in- 
stance where resistance to acids is paramount, 
another of the synthetic threads outperforms 
anything else available. In other shoe seams 


cotton does the best job of all. 


Why not ask your American Thread 
Company representative for complete 
details on the best threads for your 


purposes? 


COMPANY - 260 WEST BROADWAY, N. Y. 





CHICAGO += LOS ANGELES 
PHILADELPHIA * SAN FRANCISCO * DALLAS 
ST. LOUIS » NEWTON UPPER FALLS, MASS. 
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living at its best... 


»fAl r 
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IN RICH, MELLOW 
lentil 


VELKA 


Light enough to almost float; smart enough 
to rate second glances; and as easy on the feet as 
on the eyes. It’s a new Craddock-Terry masterpiece 


featuring rich, pliant Colonial Velka* leather. 


*Velka is made in the tannery where every worker is a partner 


COLONIAL TANNING COMPANY, INC. BOSTON 11, MASSACHUSETTS 


} 
4 
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THE MOST QUOTED SHOE AND LEATHER 





PROOF 


That Leather And Shoes is the real voice of authority 
of the U. S. shoe and leather trade press. 
Throughout 1951, an exhaustive study was made of 
all shoe and leather trade publications of 12 major 
foreign countries: Argentina, Australia, Austria, 
Canada, England, France, Germany, Holland, India, 
Ireland, Italy and South Africa. The total production 
of leather footwear in these countries amounts to 

nearly one-half billion pairs annually. 

33 foreign trade publications were studied—a total 
of 880 separate issues examined. All material—edi- 
torials, news, features, market reports, etc.—taken 
and quoted from any of the eight U. S. shoe and 
leather trade papers were recorded. Several hundred 
such items were found. 

Leather And Shoes accounted for 63.6% of all the 
quoted material found in these 33 foreign publica- 
tions—more than was quoted from all other U. S. 
trade papers combined. Moreover, Leather And Shoes 
was quoted.by 27 out of the 33 foreign publications, 
while the next U. S. trade paper was quoted by only 
three out of the 33. 
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PUBLICATION IN THE WORLD... 
THERE'S THE SCORE J 


U. S. Publication % Of Quotes 
LEATHER AND SHOES 63.6% 
Boot and Shoe Recorder 12.8 
American Shoemaking 11.9 
Weekly Bulletin 5.9 


Creative Footwear 2.8 





Footwear News 19 
Leather Manufacturer 6 
Shoe & Leather Reporter 5 


100.00% 


When a magazine is the most quoted it is obviously the best read 


That's why each week more than 10,000 shoe and 


leather industry executives read, enjoy and profit from 


LEATHER SHOES 
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Predictions that men’s shoes are in for 
hig year backed up by manufacturers of other ap- 
parel. One of most significant is statement by M. J. Lovell, 
director-counsel of National Association of Shirt, Pajama and 
Sportswear Manufacturers. Lovell declared introduction of 
warm weather shoes as well as emphasis on seasonality can- 
not fail to bolster retail sales this summer and fall. 


Men’s wear has advanced in style and ideas 
much faster than women’s lines fn last few years. 
says Lovell. Comparatively speaking, industry is far ahead 
» of women’s field and gives better value, dollar for dollar. 


Commenting on recent sales fall-offs in 
clothing, hats and neekwear, Lovell said men’s wear 
industry has been changing rather than slipping. Process 
of change or evolution is big factor in most men’s wear and 
it takes consumer a while to catch up with changing styles. 
Popularity of men’s summer shoes, particularly nylon slip- 
ons, after season of stagnation last year, bears out thesis. 
3 e 

Powerful Canadian groups now pressuring 
Canadian Government to provide more tariff pro- 
tection against “unfair competition” and “dumping” in 
Canadian market of many items including shoes and other 
leather goods. President of Canadian Manufacturers Asso- 
ciation, Hugh Crombie, has protested against “escape clause” 
of U. S. Reciprocal Trade Agreements Act, pointing out 
U. S. producers have taken advantage of clause to apply for 
tariff increases or quota regulations on many items 

° . 

California State Chamber of Commerce re- 
ports number of cattle being fed for market this 
summer at least 20 percent larger than last year. 
With surplus available, prices expected to be substantially 
lower than year ago. California situation tallies with that 
of other cattle producers. Fact is, cattle marketings this 
summer and fall should be well above 1951. Result will be 
plentiful hides, prices at best near current levels, possibly 
below. Only radical switch in international situation could 
change this. 


Tanners who have been worried about stead- 
iness of hide market actually not as worried as they 
claim. More experienced fully convinced market cannot 
remain too strong over rest of year. With plenty of hides 
available, tanners still taking their time on purchasing raw- 
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stock, doing all they can to keep prices down. Appears 
many tanners have learned their lesson since Korea, realize 
pushing up prices, unwittingly or no, is worst thing they 
can do to the leathers they produce. 


Look for leather prices to remain near 
present levels, possibly drop a few cents by fall. 
Even though some tanners protest about low prices at which 
they must sell their leather (low compared to late 1950, 
early 1951 levels), majority convinced that leather prices 
now about as high as they should go. Anything higher 
may well drive away customers only recently returned— 
this time for good. Tanners have little to gain by pushing 
prices higher, particularly if they scare away customers while 
being forced to pay more for rawstock. 

e e 

Leather and shoe worker employment 
downtrend which began in Spring 1951 appears 
safely halted. This is word on Bureau of Labor Statistics. 
Bureau reports hiring in leather, apparel and textile indus- 
tries increased substantially during May (latest month for 
which figures are available) and was higher than in May 
1951 when these industries were rapidly reducing work- 
force in face of slackened consumer demand and rising in- 
ventories. Both leather and apparel groups also reported 
longer workweeks than year ago. 


May turnover rate was 5.5 per 100 em- 


ployes against 4.7 in April. Total accession rate was 
5.7 per 100 employes against 3.7 last April. Actually, May 
1952 employment in leather and shoe industry was two per- 
cent below a year ago. However, tanneries and shoe fac- 
tories were still running at pretty active levels during May 
1951 and real lay-offs did not hit until summer. 
e e 

U. S. cattlemen still suicidally short-sighted 
about hoof and mouth disease. Most are perfectly 
willing to have U. S. set up $10 million laboratory to study 
disease, develop better control methods, but none wants lab 
anywhere near his own territory. Witness protest this week 
in Connecticut by New York and Connecticut dairymen 
against Government setting up new laboratory in Plum 
Island in Long Island Sound. Yet U. S. continues virtually 
as island in world covered with areas of infection. And 
U. S. $19 billion cattle industry is least immune to virus 
infection now raging in Canada, Mexico, South America, 
Europe and Asia. 
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OPS MAY DROP SHOE PRICE DIVISION 





STAUFFER TO LEAVE 
AGENCY THIS MONTH 


Reduction Of Funds Hits 
Controls Set-Up 


A sharp reduction in the price con- 
trol staff handling hides and skins, 
leather and shoes is in the offing by 
Sept. 1, it was learned this week. 

The hide, leather and shoe division 
of the office of Price Stabilization, 
which has been under Dickson 5. 
Stauffer, may be eliminated as a 
division, although one or more per- 
sons may continue performing the 
functions of the division. 

Stauffer already is committed to 
resign by July 31 and Hugo J. Bauch, 
head of the shoe branch, is also ex- 
_pected to resign shortly. 

The division, which once had 18 
fulltime employes and additional 
consultants on a part-time basis, now 
_is down to eight persons. Half of the 
"present staff consists of clerical help. 

For the year ending last June 30, 

PS had $69 million, but for the 
‘current 10 months to April 30, 1953, 
Bhe total is only $37 million, As a 
“consequence, OPS is reducing its staff 
‘by half, with Sept. 1 as the target 
date for most of the reductions. 

: 
Reduced Operations 

A one-third reduction in funds for 
the National Production Authority 
for the coming year also promises a 
cutback in NPA staffs handling hide, 
leather and shoe matters. 

The size of the reduction in the 
leather division, under Julius Schnit- 
zer, is not known exactly as yet, but 
it could even be more, proportion- 
ately, than for NPA as a whole. This 
is because the supply of hides, once 
precarious, has become all too plen- 
tiful. 

At its peak, the leather division of 
NPA had a total of 48 employes, in- 
cluding consultants. At present, it has 
about half that number. 

Last year, NPA was administering 
upwards of half a dozen leather con- 
servation orders, and also allocating 
hides. Now, however, virtually all 
these programs are abolished. 

For NPA as a whole, the appro- 
priations for the year ending last 
June 30 was $30 million. For the 
current fiscal year, the total comes to 
$21 million. 





Stauffer, who has been chief of the 
hide, leather and shoe division of 
OPS for the past 18 months, resigned 
this week, effective July 31. 

Stauffer, retired vice president of 
the International Shoe Co., St. Louis. 
presided over the branch during the 
stormy days when price controls 
were getting started, when industry 
advisory committee meetings were 
being held, and, later, when suspen- 
sion of controls got under way. 

The resignation has been coming 
for some time, but top OPS officials 
persuaded Stauffer to stay on until 
the authority for the agency was re- 
newed last month by the Congress. 

Stauffer was with government dur- 
ing World War II, with the Office 
of Price Administration, the War 
Production Board, and took trips to 
Britain and Argentina for a British- 
Canadian - American mission — on 
shoes. leather and hides. 


Westex Names Bing Crosby 
Chairman 

Westex Boot and Shoe Co., Inc.. of 
Wichita Falls. Texas, added a note of 
glamor to the shoe industry this week 
with the announcement that crooner 
Bing Crosby, who needs no introduc- 
tion, has joined the company as 
chairman of the board. 

In a complete reorganization of 
its executive staff. the company 
named writer Kenyon Brown as presi- 
dent and general manager. Herman 
Schroder, veteran shoe executive, has 
joined the firm as national sales man- 
ager and Art Heyer is production 
superintendent. 

Westex is one of the leading manu- 
facturers of fine quality cowboy 


he rots, 


MILES SALES UP 

Dollar sales of Miles Shoes, Inc.. 
retail shoe chain. for the 22 weeks 
ended July 5, 1952, totaled $11.- 
685,000, an increase of $723,000 or 
6.6 percent over the comparable 1951 
period. 

Sales for the five-week period 
ended July 5, 1952, amounted to 
$3.237,000, up $165,000 or 5.4 per- 
cent over the $3,072,000 reported in 
the same period a year ago. 

Sales for the four weeks ended 
May 31, 1952. showed a decrease of 
2.5 percent from the comparable 1951 
period, 
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HIDE FIRM MUST 
DEAL WITH RED UNION 


Labor Board Orders Workers 
Re-Hired 


A trial examiner for the National 
Labor Relations Board recommended 
this week that Lannon Manufacturing 
Co., Tullahoma, Tenn., be required 
to post a notice that it will not inter- 
fere with labor union organization 
among its employes. 

The examiner, Thomas S. Wilson, 
also recommended that the board di- 
rect the company to offer jobs again 
to six employes with back pay from 
the time they were discharged, Feb- 
ruary, 1951. 

The six are T. G. Armstrong, 
Lavoy Hobbs, A. A. Overman, Steve 
Tucker, Martie Ulmer and Harold 
Crosslin. 

The examiner also suggested the 
company promise to put 18 other em- 
ployes on a preferential list for re- 
hiring. 

The facts of the case, said the ex- 
aminer, involve a complaint against 
the company filed by the Interna- 
tional Fur and Leather Workers 
Union. 

With the hide allocation system 
that went into effect early in Feb. of 
1951, said the examiner, the com- 
pany’s quota of 1300 hides monthly 
was cut about 60 percent. As a con- 
sequence, employes were dismissed 
to the number of 23 of the 51 tannery 
employes. Of the 23, 22 were among 
those who had given support to or- 
ganization cf the union within the 
company. 

The company contended that the 
president of the union was Ben Gold, 
who while he has signed a non-Com- 
munist affidavit, “was renouncing 
none of the principles he had _pre- 
viously held.” 

It added that Irving Potash “had 
resigned his union office of vice presi- 
dent rather than abandon his ad- 
mitted membership in the Commu- 
nist Party.” Despite the resignation, 
he was the actual vice president of 
the union. 

Pointing out that the labor act re- 
quires union leaders to swear they 
are not Communists before they may 
take part in the board’s activities, the 
company contended it need not bar- 
gain with such persons. 
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OPS SET TO LIFT 
SHOE PRICE CEILINGS 


Agency Drafts Suspension 
Order 


Office of Price Stabilization of- 
ficials have received the green light 
on a plan to remove all price con- 
trols from LEATHER AND 
SHOES learned this week. 

Government officials ordered the 
agency to draft an order suspending 
price controls over virtually all types 
of shoes at all levels of distribution. 

Although a formal decision by the 
OPS committee on controls suspen- 
sion has yet to be announced, Wash- 


shoes. 


ington sources were forecasting it 
would be forthcoming within a few 
days. 

Once announced, the suspension 
must first be approved by division 
chiefs and Price Director Ellis G. 
Arnall before it can become official. 
Because of this procedure, actual 
suspension of shoe price controls 
may require another three to four 
weeks. 

While OPS had actually consid- 
ered the suspension of shoe price 
controls some time ago, it took the 
recent budget slashes by Congress to 
break the stalemate, according to 
agency spokesmen. 

Now that OPS funds are cut 
nearly in half from what they had 
heen, the agency is seeking to get rid 
of controls that are not absolutely 
imperative, it is understood. 

The budget slash, further, may af- 
fect the OPS) decision. now being 
made, on whether to put in a dollars 
and cents price ceiling regulation for 
leather scrap. At two industry ad- 
visory committee meetings, convert- 
ers and producers of scrap called 
for the end of price controls on the 
ground that the items are insignif- 
icant in the cost of living. 

Users of the scrap, including fer- 
tilizer and leather board manufac- 
turers, may feel differently, although 
as yet. their views have not been ex- 
pressed vigorously in public. 


Dairymen Oppose Hoof 

And Mouth Laboratory 

New York State and Connecticut 
dairy farmers have protested loudly 
over the Federal Government's pro- 
posal to build a $10 million research 
laboratory for the study of hoof and 
mouth disease on the 272-acre Plum 
Island, located in Long Island 
Sound. 

At a public hearing held this week 
in Saybrook, Conn., the dairymen 
declared establishment of the labora- 
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tory to study the deadly cattle dis- 
ease was a threat to the entire coun- 
try. The objectors also pointed out 
that the disease might well spread to 
their herds on the mainland. 

Hearings were held by the Depart- 
ment of Agriculture to allow persons 
living within 25 miles of Plum Island 
to voice their views. 


THE STORY OF THREAD 

The American Thread Co. of New 
York has published a new booklet 
entitled “The Story of Thread,” 
which gives a concise history of the 
manufacture of thread and describes 
technical manufacturing processes 
and methods involved. 

The booklet tells of the manufac- 
turing processes used for all types of 
thread ranging from cotton through 
the many synthetics which have as- 
sumed such an important part in the 
textile field. Copies may be obtained 
upon request from The American 
Thread Co. at local offices or its 
Public Relations Department at 260 
West Broadway, New York. 


Chlorophyll Lining Patent 
Granted Bristol 

Bristol Fabrics, Inc., Boston shoe 
fabrics firm, has applied for patent 
on its method of impregnating shoe 
fabrics with chlorophyll and market- 
ing them under the trade name of 
Chloro-Dye. The firm has received 
a clearance from Rystan Co., Ine., 
holds the 


chlorophyll compounds used in drug 


which basic patent on 
and sundry items. 

Bristol is now offering two addi- 
tional chlorophyll-impregnated prod- 
ucts under the Chloro-Dye  trade- 
mark. One is a new fabric in 100 per- 
cent nylon used for men’s socklinings 
in better grade footwear. The second 
is chlorophyll-impregnated foam rub- 
ber fused to felt and used on slippers. 

Bristol is also offering chlorophyll 
green rayon fabric fused to green 
chlorophyll foam for the innersole 
Other available 


trade. colors are 


also. 
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Dorothy Adams, attractive stylist for Fleming-Joffe, Ltd., New York reptile 
leather tanning firm, is pictured here while being interviewed recently by 


Dave Garroway on the NBC-TV shou 


“Today.” Miss Adams, whose TV 


appearance was sponsored by Leather Industries of America, leather promotion 
group, gave TV fans a preview of fall trends in leather colors and footwear for 


the coming season. 
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SHOE FINDERS URGED 
TO MAKE BASIC CHANGES 


“If the shoe service industry is to 
experience a growth instead of a 
shrinkage from its current annual 
volume of $225 millions, it is going 
to have to make four changes.” So 
stated William A. Rossi, editor of 
LEATHER AND Suoes, before the an- 
nual convention of the Shoe Service 
Institute of America, held in Boston, 
July 13-17, and attended by hun- 
dreds of shoe finders and manufac- 
turers supplying the country’s 38,000 
shoe repair shops. 

The four major changes cited by 
Rossi were as follows: (1) The shoe 
service shop operator must become 
a merchant along with being a crafts- 
man; (2) he must make a drastic 
change in the appearance of his es- 
tablishment — changing it from a 
“shop environment” where the em- 
phasis is on fixing things, to a “store 
environment” where the emphasis is 
on selling things; (3) he must be- 
come a modern salesman; (4) he 
must expand and diversify his field 
of commercial activity by installing 


S lines of new items. 
Rossi stressed some. statistics to 


Pshow that shoe servicing is a “low 


income business” that tends to dis- 
courage entry by ambitious young 
Fmen_ seeking opportunities. For ex- 
ample, 58 percent of the nation’s 
38.000 shoe service shops have in- 
comes of $5,000 or under a year: 


$5.000 or 


only 26 percent earn 


more: only eight percent gross $10.- 
000 or more. For the 19,000  full- 
time paid employes, average annual 
earnings are only $2,000. 

“Craftsmanship alone is not enough 
to build the earnings of these shops,” 
said Rossi. “The industry has placed 
too much stress on the ‘nuts and 
bolts’ approach and not enough on 
the ‘powder and perfume’ approach.” 
In short. there has been too much 
concentration on the repair of shoes 
while the many opportunities to mer- 
chandise a wide variety of goods 
through these shops has been over- 
looked, with a resulting annual sales 
loss of at least $200 millions. 

The speaker cited a variety of 
products that could and should be 
merchandised through shoe service 
shops. Among these items were 
men’s sox and garters, wallets, key 
cases. change purses, waistbelts and 
buckles, shoe ornaments. foot health 
aids. rain footwear, bath slippers. 
beach and shower sandals, shoe 
racks and shoe bags, travel kits for 
toilet articles, dog harness. 

“A program embracing these four 
major changes suggested for the in- 
dustry can make the present annual 
volume of $225 millions seem like a 
penny ante game by comparison 
if the many commercial opportuni- 
ties facing the industry are properly 
exploited.” Rossi stated in conclu- 


sion, 


Deaths 


George G. Craddock, Sr. 


63, shoe executive, died recently 





in Virginia Baptist Hospital, Lynch- 
burg, Va., after suffering a stroke sev- 
eral days earlier. Son of John W. 
Craddock, a founder and former pres- 
ident of Craddock-Terry Shoe Corp. 
of Lynchburg, George entered the em- 
ploy cf the shoe firm after studying 
at Washington and Lee University. 
Throughout his career with the firm, 
he was associated with various de- 
partments and was active for many 
years in an administrative capacity. 
He was recognized as an expert fisher- 
man and hunter and was interested in 
outdoor sports. Surviving are his wife, 
Nan; four sons, George G., Jr., Clai- 
borne W., John W., and Dr. Paul T.: 
a daughter, Mrs. Neil Hammerstrom; 
a brother, Gecrge; a sister, Mrs. Tucker 
Carrington; and four grandchildren. 


International Shoe Plant 
In Labor Dispute 

Workers employed at the Cohas 
Shoe Division of International Shoe 
Co.. located in Nashua, N. H.. walked 
out on Monday. July 14. after a dis- 
pute with company officiais. 

The workers protested the com- 
pany’s demand that they pull apart 
and reassemble defective shoes. No 
seltlement had been reached at last 
report. 





ISRAEL TO PRODUCE 
NUCLEAR SOLES & HEELS 


New Plant Has Goal Of Two 
Million Pairs 


Two million pairs each of nuclear 
synthetic shoe soles and heels will be 
produced annually in Israel in a new 
factory scheduled to be completed 
before the end of this year. 

Plans for the new plant were re- 
vealed this week by Robert Szold of 
the Palestine Economic Corp., Mur- 
ray Bernstein of the American Bilt- 
rite Rubber Co.. Chelsea, Mass., and 
Harry Levine of the Serafon Resin- 
ous Chemicals Corp., Ltd., Rehovoth, 
Israel. 

The three firms have executed a 
contract providing for an equal one- 
third investment in the new. enter- 
prise and entitling each participant 
to a one-third interest, Levine said. 
He added that the initial capital in- 
vestment for the new undertaking 
will exceed $400,000 and initial an- 
nual saving to Israel in foreign ex- 
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change will approximate $600,000. 

Bernstein said the new plant will 
be the first nuclear synthetic leather 
factory in the Middle East. “The 
rapidly-growing industrial structure 
of Israel.” he said, “is further evi- 
denced by the establishment of the 
new project in Rehovoth. — Israel’s 
emergence as the leading industrial 
nation in the Middle East will in 
time serve to strengthen the eco- 
nomic well-being of that crucial sec- 
tor of the world.” 

The plant will occupy 12.000 
square feet of working space in a 
new factory building now under con- 
struction by the Serafon Co. Ameri- 
can Biltrite Rubber Company has 
furnished the new plant with detailed 
plans for the factory’s layout and is 
completing selection and purchase of 
necessary machinery. 

American Biltrite will also make 
available to the new firm its operat- 
ing “know-how” and experience and 
will take over responsibility for the 
new plant’s manufacturing operations 
and product quality. The Chelsea. 
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Mass.. firm is at present completing 
the training of an Israeli citizen, who 
will be plant superintendent for the 
new enterprise. 

In addition to turning out ready- 
to-wear shoe soles and heels. the new 
factory will manufacture slabs of 
nuclear synthetic soling for Israel 
shoe factories and repair shops. An- 
nual production goal for the plant's 
first. year will substantially reduce 
Israel's import of leather, and it is 
hoped that in the near future the new 
factory will meet all of Israel's. re- 
quirements for shoe soles and heels. 
Plans also call for the export of the 
factory’s products to earn foreign 
exchange for the purchase of raw 
materials, 

Negotiation of the contract for the 
now plant was conducted by Maurice 
Bernstein and Richard Marcus. on 
behalf of the American Biltrite Rub- 
ber Company, Harry Levine and 
Louis Levine, Leominster. Mass.. 
Harry Remis. Boston, William Ab- 
ramowitz, Peabody, Mass.. Dr. Nuss- 
baum of Israel and others. 


July 19, 1952 








MILITARY 
BIDS AND AWARDS 





July 24, 1952—QM-30-280-53- 
NEG-1, covering Item 1, 7,680 prs. 
canvas hospital slippers, size 1, for 
delivery by Aug. 31, 1952, to Me- 
chanicsburg and Clearfield, and 
Item 2, 47,807 prs. canvas hospital 
slippers, size 1, for delivery to At- 
lanta, Alameda, Schenectady, St. 
Louis and Louisville at 50 percent 
each by Aug. 31 and remainder by 
Sept. 30, 1952. Negotiating session 
in New York at 3:00 p.m. Contract- 
ing officer Major Robert Carpenter. 


AWARD LEATHER ITEMS 


The New York Quartermaster Pro- 
curement Agency has announced the 
following awards on QM-30-280-52- 
1747 covering various leather items 
(opening June 17): 

Items 1 through 7, leather billets, 
Joseph H. Mosser; Items 8 and 9. 
leather billets, Merit Leather Strap 
Co.: Item 10, leather billets, Joseph 
H. Mosser: Items 23 and 24, leather 
chape, Lawrence Eliot Co., Inc.; Item 
25, leather chape, Louis Lefkowitz 
and Bro.; Item 29, keeper straps. 
Boyt Harness Co.; Item 30, keeper 
straps, Louis Lefkowitz & Bro.; Item 
31, rawhide belt lacing, Tex Tan of 
Yoakum; Items 32 and 33, rawhide 


belt lacing, Graton & Knight; Item 
34, bridle leather backs, New Jersey 
Tanning Co.; Item 35, russet harness 
leather, 16 ounce, Caldwell Lace 
Leather Co., Inc.; Items 36 and 38, 
chamois skins, Atlantic Sponge & 
Chamois Co.; Item 37, chrome vege- 
table tanned leather, Tex Tan of 
Yoakum. 

Items 40, 41 and 42, russet strap 
leather backs, New Jersey Tanning 
Co.; Items 44, 45, 46A and 46B. 
leather strap keeper, Lawrence Eliot 
Co., Inc.; Items 544A and 54B, 55A 
and 55B, latigo leather, Graton & 
Knight; 56A and 56B, lace leather, 
A. L. Gebhardt Co.; Items 57, 58A 
and 58B, 59, russet harness leather 
sides, Hess & Hopkins Lea. Co.: 
Item 60, russet harness leather backs. 
Tex Tan of Yoakum: Item 61A, oak 
sole leather, Fred H. Loewenstein: 
Item 61B, oak sole leather. Norwich 
Leather Co.: Item 62A and 62B, black 
strap leather backs, New Jersey Tan- 
ning Co.: Items 63A and 63B, russet 
strap leather backs, A. C. Lawrence 
Leather Co. 


@ E. C. Medcalf has been named 
head of the Coal Tar Chemicals De- 
partment of American Cyanamid Co., 
Calco Chemical Division, succeeding 
the late Q. T. Dickinson. He will be 
in charge of purchase and sale of coal 
tar and light oil crudes. 


AWARD COMBAT BOOTS 


The New York Quartermaster Pro- 
curement Agency has announced 
awards to two firms on QM-30-280- 
52-1854, the much postponed invita- 
tion covering 200,004 
mildew-resistant russet combat serv- 


pairs of 


ice boots. 

International Shoe Co. of St. Louis 
was awarded contract to supply 
170448 pairs on the basis of its low 
bid of $5.58 to $5.63 per pair. Dollar 
value is $955.502.04. 

29.550 pairage was 
Addison Footwear. 
Mass. Addison hid 


Total dollar volume 


Remaining 
awarded John 
Inc... Marlboro, 
$5.62 per pair. 
is $100,104.72. 


St. Louis Shoe Output Up 
11% In April 

Shoe production in the Eighth Fed- 
eral Reserve District. which includes 
Si. Louis, during April totaled 7.971.- 
090 pairs, only one percent below 
March, 1952. output of 8.057.000 
pairs and I] percent above the 7.170.- 
000 pairs produced in April. 1951, 
the Federal Reserve Bank reports. 


Output for the first four months of 
1952 totaled 31.468,000. pairs. one 
percent below the 31,709,000 pairage 
reported in the same period of 1951. 





LIQUID RECEIVABLES 


The business-like way to get the working capital you need is to 


CROMPTON 
} RICHMOND 
COMPANY 


FACTORS 


more useful work. 


wm liquidate your accounts receivable ledger daily. 


This is just what happens when a business is factored by 
Crompton. No outstandings ... and always plenty of cash to do 


Crompton means a continuous revolving fund that is both self- 
replenishing and self-liquidating. It works for faster capital turnover—a prolific 
producer of profit in itself. 


The proof of the pudding is volume and earnings growth — year after year — by 


Crompton-factored firms. 


Yo bene re aa 


CROMPTON-RICHMOND CO,, INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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WASHING and PASTING SEQUENCE 


To cut costs...and obtain more uniform results... 
progressive tanners are installing automatic wash- 
ing and pasting equipment sold exclusively through 
Proctor & Schwartz. 


After a worker strips the dried leather from a plate 
and manually moves the frame to the pushing device, 
which is provided with variable speed, the operation 
is continued automatically at a speed to conform to 
the drying time of the leather. 


The frames move through the wetting-in station 
where the paste is softened on the plates. Next, a 
plate scrubber removes the wet paste and other par- 
ticles. An automatic squeegee, or wiper, removes 
excess water from the plates. From there, the plates 
move through a paste spraying machine which sprays 
paste uniformly on both sides of the plate, the area 


Proctor & Schwartz ore exclusive soles agents for 
Avlson loading conveyor, plate washer, plate wiper 
and paste sproyer—vused seporately or in sequence 
with pasted leather dryers. 
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being subjected to both horizontal and _ ver- 
tical control. 


Leather is then applied directly to the boards and 
slicked out while moving toward the feed end of the 
machine. The plates with leather pasted on them are 
automatically picked up by a loading conveyor and 
delivered into a frame moving mechanism at the feed 
end of the dryer. 


This sequence of operations insures clean plates, 
more uniform results and lower production costs. 


For additional information on the automatic wash- 
ing and pasting sequence—or leather drying equip- 
ment—write to Proctor & Schwartz. 


PROCTOR « SCHWARTZ: INC- 


717 TABOR ROAD 
PHILADELPHIA 20, PA. 


ORYERS FOR PASTED LEATHER AND 
DESIGNERS AND MANUFACTURERS Re TOGGLING SYSTE 
OF DRYING EQUIPMENT FOR THE ; ORYERS - 
LEATHER INOUSTRY CATTLE Hain: “* 

ORYING ROLLS - 

ORYERS FOR LEATHER FINISHES 
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® Samuel Garfield is reported to 
have resigned as treasurer of Barr & 
Bloomfield Shoe Mfg. Co., Seabrook, 
N. H., manufacturer of women’s ce- 
ment process footwear. Garfield is no 
longer associated with the firm in any 
capacity. 


® Ralph G. Dacy has been ap- 
pointed administrative assistant to the 
president of Compo Shoe Machinery 
Corp. Dacey was formerly plant man- 
ager of General Products Co., Central 


Falls, R. I. 


® William G. Melick, associated for 
the past three years with Allen Leather 
Co., tanners’ representative, has an- 
nounced his retirement. A veteran of 
53 years of service in the leather and 
shoe industry, he was formerly asso- 
ciated with Milius Shoe Co. as a buyer. 


® Leonard Williams has rejoined 
Town and Country Shoes, Inc., Se- 


dalia, Mo., as cutting room foreman. 
He replaces the recently resigned 
Frank Krine. Williams was formerly 
with Greenbriar Shoes, Inc., Clarence, 
Mo., prior to its liquidation. 


@ Karl P. Game, veteran buyer of 
work shoes and boots, retired on July 
16 from Sears, Roebuck and Co. after 
27 years of service with the; firm. 
Game joihed Sears in 1925 as assistant 
shoe buyer and became buyer of work 
shoes and boots in 1930. 


@ U. J. Dacier, sales manager of 
Brown Co.’s Onco Division has an- 
nounced the following changes in ter- 
ritories, effective July 7. J. E. Gres- 
ham, formerly Ohio Valley representa- 
tive, will cover Maryland, Northern 
Virginia, Pennsylvania and a portion 
of metropolitan New York. He will 
be located at 500 Fifth Ave., New 
York City. J. L. Devine will continue 
to maintain headquarters in St. Louis 














REACH 
the Right People! 


and will cover Missouri, Northern Ar- 
kansas, Ohio, Indiana, Kentucky, 
Southern Michigan and Southern Il- 
linois. 


® John W. Walford, superintend- 
ent of George Knight & Co., Brock- 
ton, was recently tendered a farewell 
party by friends and associates. Wal- 
ford, superintendent of Knight for 
the past 30 years, has served the firm 
for the past 49 years. He and his 
wife will move to Florida. 


®@ Immediately after the Leather 
Show early in Sept., Louis C. Huch, 
treasurer and sales manager of the 
Huch Leather Co., Chicago, will 
leave on an extended tour of Europe. 
He will visit Ireland, Belgium, Den- 
mark, Austria, France, England, Swe- 
den and Germany and intends to look 
over tanneries there as well as call on 
sources of supply. Huch plans to make 
the trip over by plane and return by 
boat, 


® Paul L. Schwarz, recently re- 
signed from Globe Leather Corp., of 
New York City, is now associated with 
L. G. Kingsley, 30 Church St., also of 
New York City. The firm is a hide 
and skin and leather importer and 
broker. 


THAT NEW YORK 


TRIP WILL COST 
YOU LESS 








have to sell. 


through nation-wide polls. 





. .. those who are most likely to need what you 


® You can do it—very easily too!—with a 
one inch single column “Want Ad” — for 
$2.50 a week—certainly not an obstacle to 
keep you from utilizing this valuable 
resource! ... in the magazine voted first 
choice by shoe and leather manufacturers 


@ Use L&S “Want Ads” to attract the 
attention of practically all those you want to 
reach. It’s the easiest and most effective way. 

@ Mail your “Want Ad” in — now — to: 
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CHICAGO 46, ILL. 


NEW 

















July 19, 1952 


LEATHER and SHOES 


NEW 


AT THE 


KENMORE 
New 700 Room Club Hotel HA LL 


145 EAST 23rd STREET 
RATES FROM $2.25 DAILY 


Your opportunity to enjoy a glori- 
ous New York vacation at a sav- 
ing! Many features to please you 
at this refined, dignified hotel. 
FREE swimming pool, good food 
served at budget cost in both 
coffee shop and restaurant .. . 
excellent bar and lounge. Just a 
few minutes away from United 
Nations, Times Square, Radio 
City, Empire State Building, 
Transportation right at the door. 


Money-saving rates. 
Special rates for groups. 


YORK CITY 


YORK 


MAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 








LEATHER TRADING MODERATE 
AS PRICES HOLD STEADY 


DEPENDABLE | 
Some Find Going Better Than Expected But Real 


Activity Still Ahead 





eries and thus unable to fill some of 


Calf suede a best seller. Some 
the orders coming in now. 


tanners sold well ahead, hard 
pressed for deliveries. Most find Calfskins: Women’s weight suede 
week fairly quiet. calfskins in good demand with tan- 
: neries behind in deliveries. Prices 
New York Markets range from 85c to 95c and down with 
Upper Leather: Tanners’ agents the bulk of the business within 85-90c 
and representatives here say they are range and down. 
doing business—more than they ex- Fair demand from the high grade 
pected and some say more than shoe manufacturers who use most of 
their tanneries can handle. Panneries the top grade leather while the more 
are so behind in their deliveries that popular priced shoe manufacturers 
they cannot take ate additional busi- want the cheaper grades. However, 
ness for 30 day shipment and in some the New York area ‘has a large nititins 
cases into Sept. shipment. Evidently ber of high grade shoe factories 
| this mid-summer demand was not white annamate toc-ew tet ek ee 
| expected by many and has come as ners here are able to move a lot of 
top grade suede calfskins. 
Shoe manufac- Smooth women’s weight listed 75- 
| 80c and down with the bulk of the 
| - business in the lower 60’s according 
| is especially noticeable on lines of to reports. Suede leather, of course, 
is the big seller at this time. 
Sheepskins: Not too much new 
business in lining sheepskins and 
prices scem about unchanged with 
24-26c and down quoted on vegetable 
tannages and 26-28c 


a surprise. 

Prices firm also. 
turers having trouble getting tanners 
to give them concessions on lists. This 


| leather in short supply and in these 
cases tanners have been able to get 
premiums. Regular standard tan- 
nages of large spread elk quoted 40c 
and down, Some tanners quote 46c 


and down on large spread while on combination 
and down on chrome. There has been 


some. price cutting noted in the trade 


extremes prices run from 46-52c and 
down according to tannage, ete, 

All in all, business considered 
pretty good with the main complaint 
tanneries are behind in their deliv- 
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with some tanners 2-3c lower on lists 
than others according to reports. 
Garment suede sheepskins in fair 
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Specialty Leathers 


for Belting, 
Prices and Trends of Leather 


THIS MONTH YEAR 1951 
WEEK AGO AGO HIGH 


Textj 
tiles, Hydraulics, 
Packi 
acking and ———— 


PDA 


Strap Leathers. 
70-97 70-97 90-1.10 1.18-1.35 


67-85 67-85 85-1.00 1.15-1.30 
80-90 80-90 95-1.15 1,30-1.40 
75-90 70-90 80-1.25 80-1.25 
80-92 80-92 70-95 70-1.02 
38-45 38-45 55-80 70-86 
17-28 17-28 18-34 20-35 
48-56 48-56 65-75 

46-52 46-52 60-70 

35-45 35-45 55-65 68-73 
65-70 65-68 1.00-1.04 1.02-1.08 
25-26 24-26 55-61 64-68 
50-55 50-55 92-1.00 93-1.02 
30-38 30-38 30-40 40-45 
SPLITS (Finished Linings) 18-20 18-20 20-30 26-30 
SPLITS (Gussets) 16-18 16-18 21-26 

WELTING ('2 x '%) 8 7 9 13% 
LIGHT NATIVE COWS 17-18 16-17 36-37 41 


All prices quoted are the range on best selectio 


CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 


n of standard tannages using quality 


TANNING CO. 


WESTFIELD PENNA rawstock. 
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OHIO LEATHES CORP: aston 
87 South St. ©., INC. 
@ THE OHIO LEATHER CO "city 


k Ave. Rr CO. 
© 2 rank S, PATTON LEATHER Ure 


: G 
LIEBMAN-CUMMIN Francisco 


isso SGoast and Orient) 
EDGAR A. HERTZ 
One Chesterfield Sand 
fair, London MI, 
ata (Export Director) 


GIRARD. OHIO 











SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 

SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


A.L.GEBHARDT CO. 


416 N. WATER ST., MILWAUKEE |, WIS 
PHONE DALY 8 - 6919 


SEBHARDT TANNING CO 


706 W. OREGON ST.. MILWAUKEE 
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demand, especially in the men’s 
weights. Lists are 28-30c and down 
with many tanners but some are be- 
low this. quoting 24-26¢ and down 
for men’s weight garment suede 
leather. Women’s weight garment 
sheepskins very slow at the moment 
with little reported about them. Not 
much doing in russets. 

Sole Leathes: Situation remains 
slow but the market is firm since most 
tanners are in comfortable positions 
as to inventory. Bends remain from 
53c to 70c as to weight with little 
indication of anybody wanting to 
shade these figures. Bellies mostly 
24-25¢ for cows and steers. Rough 
double shoulders mostly around 48- 
50c¢ with some up to 52-53e, all as to 
tannage, etc. Single shoulders when 
light are 48-50c. Reports state that 
cut soles have been slow of late. 


Sole Slow 

Boston sole leather tanners say 
week generally quiet. This is to be 
expected even though most shoe 
plants have re-opened after July vaca- 
tions. Tanners expect it will take 
manufacturers another week or two 
before buying gets rolling. Best 
guesses place next sales surge in early 
Aug. Impetus of summer retail shoe 
sales now under way plus fall outlook 
anticipated, 

Lack of trading has no effect on 
prices. Lists remain firm at former 
levels. Light bends at 65-68¢ with 
some up to 70c. Medium bends listed 
at 6le and down; 9/10 irons at 56c 
and down; 10 iron and up at 53c 
and below. 

Sole leather tanners in Philadel- 
phia report business still quiet this 
past week. Now that the middle of 
July is passed, it is hoped that sales 
will start again. Tanners bad nothing 
at all to report on prices. 


Sole Offal Slack 

Nothing much doing here, say Bos- 
ton sole leather offal tanners and deal- 
ers. Most take slack period in stride. 
work against old orders, look for 
more business within week or two. 
Some sales of cow and steer bellies at 
24-25c: few if any above this al- 
though lists go up to 26c. Double 
reugh shoulders listed at 53c for 
welting stock: lights run up to 55e. 
Light single shoulders with heads off 
listed at 50c and below. Fore shanks 
still at 14-l6c, hind shanks at 17-20c. 


Calf Moderate 
Calf leather tanners in Boston 
report better week than normal for 
this time of year. Best business natur- 
ally in calf suede but there is some 
interest in smooth calf. Tanners fully 
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" AT-DOWN-TO-EARTH PRICES — 
FOR VOLUME 
OPERATIONS 


lar priced sho 
customers extra 


Wears longer than the best leath- 
er, keeps shoes shapely and new 
looking Extremely flexible ond 
light — needs no breaking in. 
Damp-proof, to keep feet dry 
and healthy. 


In all iron thickness 

COLORS: Netural and Black 

For stitched or cemented shoes 
Colors well with edge and surface 
finishes. 


GOLDEN LEATHERBOARD 
COMPANY 


151 ESSEX ST HAVERHILL MASS 


Since 1888 


Specialty Leathers 
Side — Horse 
Well known Tannages 
KLENZETTE 
ANILETTE 


ROSS-ETTE 
and the popular 


A.H. Ross &Sons Co 


Chicago 22, Iilinois 











convinced that sharp reduction of calf 
prices in past few months has 
brought them a lot more business 
than usual. Trick will be to keep 
prices low, they say. 

Meantime, women’s weight smooth 
calf lists at 85c and down; finds 
best sales between 60-70c and lower. 
Men’s weights not too plentiful in 
top grades at 97c-$1.00 and below. 
Volume between 60-75c. Suede brings 
90c and below. 


Sheep Unchanged 

Nothing new to report, say Boston 
sheep leather tanners. With pickle 
skins not too plentiful and priced 
high, tanners can do little about cost 
situation, must hold leather prices at 
current levels. Result is show of price 
resistance from various quarters. 

Natural linings listed at 28c and 
down; sales at 2lc. Boot linings 
bring 24c and below; shoe linings 
17-19c. Colored vegetable linings do 
best at 21-22c and down; chrome 


linings at 23-24 and below. Garment 
suede still moderate to active at 29c. 
Sides Simmer 

As in past six weeks, heavyweight 
combination-tanned extremes list for 
52c and down. Heavyweight combi- 
nation-tanned kips at 56c and down. 
Chrome-tanned extremes at 50c and 
down; a cent or two either way. 
Large elk listed around 36c and 
down. Work shoe retan fair at 42-44 
and below. 

Splits Same 

A slow week in Boston, even sales 
of heavy suede splits slow down. 
Prices still at 42-44c for black and 
colors. Light suede splits at 32-34c; 
colors up to 36c. Linings listed in 
low 20’s and down. Gussets still 
around 16-18 

Work Glove Routine 

Except for a little business of rou- 
tine character at steady prices, not 
a great deal of activity in work glove 





CONTRACT 
TANNING 
of 
SPLITS 
and 
SHEEP 


AGENTS 
GEO LIMON TANNING CO 
Peabody, Mass 


.J3. &J. R. COOK co 
San Francisco, Los Angeles 


WALTER HARDTKE 
Milwaukee 


BIRON & CAHN 
New York 


CONTRACT 


FINISHING 
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AGENTS 


JOSEPH B. AYLOR 
Cincinnati 


J. 8. NORMANDS 
Fort Worth 


GEORGE J. EBERLE 
St. Lous 
WOLF INTERNATIONAL 
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Milwaukee 











The CAMPBELLS are coming... 


with the very finest 


RING DRIVE WOOD HEEL NAILS 


and 
MACHINE DRIVEN 
RUBBER HEEL NAILS 


D. R. CAMPBELL MACHINE CoO. 


5S MILDRED AVE., MATTAPAN DISTRICT, BOSTON 26, MASS. 
MANUFACTURERS OF HIGHEST QUALITY SHOE NAILS 
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leather during the week. Meanwhile, 
strength shown in raw material mar- 
kets is causing some sellers to ex- 
press very firm ideas. 

LM weight work glove splits con- 
sidered very firm with No. 1 grade 
quoted at 14c, No. 2 grade 13e and 
No. 3 grade 12c. M weight alone 
also is in a firm position at 15c for 
No. 1 grade, 14c for No. 2 and 13e 
for No. 3. 


Glove Leathers Good 

Most glove leather tanneries in Ful- 
ton County have stepped up produc- 
tion. The glove industry is enjoying 
better business. Everything improved 
except prices which remain too close 
to be healthy. 

Firmness in raw skin markets has 
stopped falling prices in leather but 
it is difficult to get them back to a 
profitable level. 

Smooth domestics selling at 25c 
and 23c. Pigtex at 18 to 2lc. Grey 
suedes bring 34¢ and 28c. Demand in 
good. Iranians hold the lead as the 
best seller in the market. Smooths 
bring 25c and 20c. Pigtex 2le and 
le. 

Hair type leathers selling well at a 
price. Grades from 35c¢ down are 
popular. Top grades have rough 
sledding. Pigskins picking up a little. 
Prices start at 90c for the top grade. 


Kid Slower 

Kid leather tanners in Philadel- 
phia report things have died down 
to some degree. They feel this is 
probably due to the fact that many 
shoe factories are still closed down 
for vacation period. Most say this 
is a very temporary slump. 

Black suede not quite as active as 
it has been for the past few weeks 
but there is still business. 
Glazed rather dull. 


some 


Average Prices Quoted 
Suede 32c-92c 
Linings 25c-60¢ 
Crushed 35c-75c 
Slipper 25c-60c¢ 


Belting Slack 

Belting leather tanners find busi- 
ness still slow. Rough leather tanners 
said that they never felt the effects 
of the increased June business among 
curriers. However, they feel that even 
if curriers did a little buying before 
and during the vacation shutdowns, 
they must buy replacements soon. 
AVERAGE CURRIED LEATHER PRICES 
Curried Belting Best Selec. 
Butt Bends ..... 1.22 te 
Centers 12” 
Centers 24”-28” 
Centers 30” 


Wide Sides . |. re 
Narrow Sides .... 

Premiums to be added: Ex ‘uate: minus 2 
to plus 5c; Light, plus 10c to 21c; Ex Light, 
plus 25c. 
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Bag, Case and Strap Slow 

Business in some quarters still des- 
cribed as rather slow. Operations by 
a number of tanners and manufac- 
turers restricted or at a halt due to 
annual vacations and shut-downs for 
plant overhaulings, machine repairs, 
etc. Others resumed operations this 
week but thus far there has been no 
great rush to buy leather and, at the 
same time. it cannot be learned that 
there has been any particular pres- 
sure to sell. 

Prices quoted unchanged. Case 
leather in 214 ounce category listed 
at 48e and down: 3 ounce. 52¢ and 
down. Strap leather, Grade , 4/5 
ounce, 55c: 5,6 ounce, 57ce: 6/7 
ounce. 61ce: 8/9 ounce, 63c: 9/10 
ounce. 66c. and 10/11 ounce, 69c. 
These prices are for natural russet 
finish with B grade 4c less and C 
grade another 4c less. Colors 2c 
higher and glazed 3c above russet 
prices, 


Garment Still Slack 

Horse hide garment leather: still 
listed at 36c and down for better tan- 
nages and a range of 32-33¢ covers 
the average price basis. 

Market for sheepskin leather more 
or less nominally unchanged and ap- 
pears to be in a formative state so 
far as new business is concerned. 
There seems to be more interest for 
suede than for grain type. Suede 
listed at 31-32c for top grade and 
down to 26-28c for volume lines. 
Reports of some fairly good leather 
moving around 29c. While grain 
type has been listed around 32-33c. 
there has been very little business of 
late for top grade reported at that 
level. Last actual business indicated 
involved tannery run lots around 26c. 


Tanning Oils Active 
Raw Tanning Materials quotations 
generally firm—some advances. Buy- 
ing interest showing improvement. 
Tanning Extracts unchanged. De- 
mand for Tanning Oils fairly active. 
Prices for the most part are steady. 


Raw Tanning Materials 

Divi Divi, Dom., 48% basis shp’'t, bag $ 68.00 
Wattle bark, ton 

‘Fair Average’’ $103.00 
Merchantable’’ $ 99.00 
Sumac, 28 leat $130.00 
Ground $130.00 
Myrobalans, J. l’s ... eer 
Crushed $69.00 J. 2's $42.00 
Valonia Cups, 30-32% guaranteed $66.00 
Valonia Beards, 42% guaranteed $88.00 
Mangrove Bark, 30% So. Am $60.00 
Mangrove Bark, 38° E. African $78.00 


Tanning Extracts 


Chestnut Extract, Liquid (basis 

25% tannin), f.0.D. piant 

Tank cars 

ems ¢.1. : 

Barrels, lo eae 
Chestnut "Extract, Powdered (basis 

60% tannin), f.o.b. ood 

Bags, ¢.l. ..... eoeeves 

Bags, 1.0.1. 
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Cuteh, solid Bormee, 55% a Oakwood, Swedish, powdered, 64-66% 12 
plue duty . baweetes Larchbark, Swedish, solid 54-56%, ll‘ 
Gambier Extract, "25% ‘tannin, Larchbark, rand Swedish Spray- 
bbls. dried, 60-62% w 
Hemlock ‘Extract, 23% 
rks . Tanners’ Oils 


Castor oil, No. 1 C.P. drs. 1.c.l. 
Go se cence tee Sulphonated castor oil, 75% . 
Quebracho extract Cod Oil, Nfid., loose basis, gal oes 
Solid, ord., basis 63% tannin, c.!. Cod, sulphonated, pure 25% moisture .14- 14% 
ay GU acavetmacnicccaatace oneal Cod, sulphonated, 25% added mineral . .12% 
Solid clar., basis 64% tannia, ¢.!. . Cod, sulphonated, 50% added mineral. .11% 
Liquid basis, 35% a bd Linseed oil tks., zone 1 -162 
Ground extract . : eeeeeves drums, c.l. 177, 
Wattle extract, solid, “el. Neatsfoot, 20° C.T 
(plus duty) So. African . : Neatsfoot, 30° C.T 
Wattle extract, solid, c.1. Neatefoot, prime drums, c.1. 
(plus duty) East African abbe ws . LGm o. . coves 
Powdered super = siete ¢e.1. Neatsfoot, " sulphonated, 75% 
05%; 1.¢.1. - 6% Olive, denatured, Gre. gal. 
Spruce extract, ‘tks., ‘tod. p Waterless Moellon 
Myrobalan extract, solid, 55% tannin > Artificial Moellon, 25% moisture 
(plus duty) Chamois Moellon, 25% moisture 
Myrobalan extract, powdered, 60% tan- Common degras é 
nin (plus duty) Neutral degras 
Valonia extract, powdered, 62% tannin . Sulphonated Tallow, 75%, 
(plus duty) Sulphonated Tallow, 50% 
Oak Bark Extract, Powdered, Swedish, Sponging compound .............++. 
65°, tannin Split Ot) 
Quebracho Extract, Powdered, Swedish Sulphonated sperm, 25% moisture .. 
spray dried, 80% tannin Petroleum Oils, 200 seconds visc., tks., 
Wattle Extract, Powdered, Swedish, f.o.b. wewheresoconoudes 
73% tannin .. 15% Petroleum ‘Olle, 150 seconds visc., tks., 
Powdered Spruce, spray dried, Swedish . 33 a Kbatas Aeene wae 
Myrobalan, Swedish, Powdered 68-70% . Patroleuin ‘Otis, ‘100 | 
Oakwood, Swedish, solid, 60-62% “ f.o. on 
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SHELL CORDOVAN 
BUTTS 


SIDE LEATHERS 


“Glengarry” and Corrected Grains 
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“It's Timber-Tanned" Athletic Goods Leathers 
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PACKER HIDES STRONGER 
AS TRADING RESUMES ACTIVITY 


Packers Report Advances of Y2c-lce at Midweek With 
Sales Running High 


Packer Hides Strengthen 

Stronger undertone in big packer 
hide market this week. Early nego- 
tiations resulted in considerable 
activity, approximately 50,000 hides 
sold up to mid week at advances of 
Voc to le per Ib., with prospects that 
packers would again make a good 
clearance of their production by the 
end of the period, 

While tanners were somewhat reti- 
cent about reaching for supplies, pre- 
ferring to make purchases at steady 
prices, the strength in hide futures on 
Monday brought considerable inter- 
est into the market from traders and 
dealers. Advances paid were gen- 
erally credited to these operators al- 
though some tanner buying was in- 
dicated in instances where supplies 
were needed to meet soaking sched- 
ules. 

Feature trading involved a total of 
1.600 July light native cows from 
light average river points sold by one 
big packer Monday and Tuesday at 


lSc, registering Yc advance. Other 
selections included 1,600 light native 
steers at Yoc advance or 18'4c and 
3.800 ex. light native steers at 21lc, 
an upturn of le. One of the larger 
independent packers also sold ex. 
light native steers at 2lc and another 
big packer as credited with selling 
2.000 on the same basis as well as a 
car of light native steers at 18Vc. 
Independents Sold Up 

Practically all the larger outside 
midwestern independent packers in 
a very well sold up position. One 
lowa packer sold an accumulation of 
17,500 March forward heavy native 
steers, selling March-April at 12!c, 
May at 14e and June-July at 14%c. 
This trading boosted the volume of 
business done by the outside packers 
for that period to approximately 
10.000 hides. 

In addition, one of the big packers 
sold some Salt Lake City July hides 
consisting of 1,400 branded cows at 
1414c and 1,250 branded steers at 
13c for butts and 12¢ for Colorados. 

Small Packers Selective 

While big packer hides have regis- 
tered advances, it is difficult to obtain 
higher prices for small packer hides. 
Demand has been very selective and 


trading rather slow. Tanners show- 
ing preference for current take-off 
hides running very near best summer 
quality and very little interest in back 
salting lots when offered to them. 

This week, some April forward 
30-60 Ib. small packer hides averag- 
ing 47-48 lbs. sold at 14%e flat fob. 
while another car of 48 lb. avg. June- 
July small packers sold at 15e flat fob. 
Very choice plump small packers of 
17-48 lb. avg. brought 15sec for cur- 
rent takeoff. Some sellers asking 
1614c for more hides of the latter 
description. Texas 40-42 |b. avg. 
small packers last reported sold at 
1614-17e flat fob. but sellers also in- 
clined to ask more now. 


Country Hides Slow 


Tanners not showing much interest 
in country hides, prefer big packer 
hides and better quality small packer 
productions. Country — hides, — of 
course, are the poorest from a qual- 
ity standpoint and often are the last 
to share in any general upturn in 
market prices. Due to relatively very 
little activity in past weeks, accumu- 
lations of country hides also date 
back to winter months when quality 
of hides is seasonally the poorest. As 
a result, it is not easy to sell such lots 
which involve fair-sized quantities in 
many instances. 

\ few mixed country allweight 
hides averaging around 48-50 lbs. of 
fairly current takeoff have been sold 
at 1l0c flat trimmed fob. shipping 
points and there is a possibility that 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 
July 17 


July 10 For Week For Week 


Close High Low Net 
Change 





16.75B 
January 16.35B 
April 16.20B 
July 16.15B 
October 16.10B 
January 16.10B 


16.39 +30 
16.15 +10 


16.87 
16.60 
16.20 16.59 16.22 

16.20 16.20 16.20 —O05 
16.20 —10 


16.45 
16.25 


Total Sales: 156 lots 





HIDE AND SKIN QUOTATIONS 


L. , 7 Suspended 


Year Ago 


* ANC 
COUDERSPORT 


LINCOLN Heavy native steers 15 144, 1414-15 33 28 
Heavy native cows 164. 16 -16% 152-16 34 
INC. TANNERS ‘SUG Butt branded steers 13! 13 13 30 
Colorado steers 12! 12 12 29", 
PENNSYLVANIA 
Branded bulls 9 -9! 8', 23 


H. a : Present Week Ago Month Ago Ceilings 
Light native steers 18', 18 18'% 3634 31% 
and. Ex. light native steers 21 20 20 39 
SON Light native cows -18 17 17% 47° <t8 56. <7 
Heavy Texas steers 131, 13 13 30 
Light Texas steers 17 16'2 17Y".N 3443 
Ex. light Texas steers 18! 18'.N 37 
Branded cows 15-151 3 4-15 33 
Native bulls 10 -10! 9Y, 24 
Packer calfskins 3244-45 2 2 -65 
Packer kipskins 30 «-40 ’ -60 
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similar hides of lighter average 

weight might bring L01c but sellers 

usually want more money and trad- 

ing is restricted. Glue hides remain 

around 81!.-9c fob. shipping points. 
Calf and Kip Fair 

\ fair movement of skins in the 
big packer market and prices are 
considered very firm. At the ‘close 
of last week, one big packer sold 
22.000 calfskins consisting of 4,000 
St. Paul May-June and 2,000 Chicago 
June heavies at 45c; about 9,000 St. 
Louis heavy calf at 4214c; and 4.250 
heavy at 4244c and 1,350 lights at 
32!oc from River points. About 600 
western calf were included with the 
Chicagos at 4214-32'c and also a 
small lot of Chicago kip was involved 
at 35c. 

Also, several cars of northern kip 
including St. Paul production were 
sold at 40c. In addition, an Iowa 
packer sold a car of kip at 40c. This 
price previously had been paid for 
Nashville (premium point) — kip. 
Overweights (25-30s) more or less 
nominal awaiting sales. Big packer 
slunks inactive for some time and the 
market for regulars nominal around 
$1.80 and for large hairless 60-65c. 

Not much activity in small packer 
skins. Sellers still ask up to 40c¢ for 
allweight calf while last reported 
sales at 33-35c. Small packer kip 
ranged 27-30c. Some additional busi- 
ness in country skins this week. A 
car of country calf sold at 1714, 
steady. Some interest in country kip 
developed at 17-171%4c and the out- 
side price paid on one lot, putting 
kip more or less on a par with calf 
for the present. 


Horsehides Lag 

Trading in horsehides has been 
slow and prices quoted nominally un- 
changed at $7.50-7.75 for untrimmed 
and $7.00-7.25 trimmed fob. ship- 
ping points for good northern 
slaughterer types. Not many offered 
and sellers usually want more money 
for the comparatively few hides avail- 
able. At the same time, buyers show 
very limited interest and many outlets 
name lower ideas of value. Cut stock 
draggy and fronts considered toppy 
at $5.50-5.75 while 22” and up butts 
are regarded not over $1.75-1.85. 


Sheep Pelts Fair 

Fairly good interest in shearlings 
and packers have sold No. ls from 
$1.85 to $2.00; No. 2s at $1.35-1.50 
and No. 3s at 90c to $1.00. Latest 
business this week at the top prices. 
Clips range $2.35-2.50, Some packer 
spring lamb pelts moving within 
range of $2.35-2.50 for westerns, 
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$2.10-2.25 for natives and around 
$2.00 for southeasterns, per ewt. live- 
weight basis. Full wool dry pelts 
have remained unchanged at last re- 
ported trading basis of 30c. 
Scattered sales of pickled skins re- 
ported at $10,00-10.50 per doz. for 
fair quantities of clear spring lambs 
and one seller reported obtaining 
$12.00 a dozen for a few sample 
dozen. Winter sheep and lambs being 
cleaned up at around $8.00 per dozen. 


Dry Sheepskins Quiet 

Most selling quarters say that they 
are still having difficulty in interest- 
ing buyers at levels generally asked 
by shippers at origin. While the man- 
ufacturers end has shown signs of 
improvement, raw stock buying has 
been at a minimum. 

\ little interest reported for Cape 
shearlings but due to high levels 
asked, trading discouraged. Foreign 
markets remain very strong and ask- 
ing prices considerably over the 
vievs of buyers here. Montevideo 
mouton. selection shearlings selling 


at origin at $3.60 per skin with only 


Europe willing to pay this figure. 


Punta Arenas butcher shearlings, '»- 
1 inch, also sold Europe at equiva- 
lent of $2.50. per skin. Very large 
parcels of Punta Arenas shearlings 
and wool skins which were sent to 
London moved at recent auctions 
and stocks are well cleaned up. 
Wool pulling skins continue firm 
at origin and further advances regis- 
tered at latest Australian auctions. 
At Melbourne, 25.000 offered and 
generaly two to five pence dearer and 
at Sydney, 35,000 offered and gen- 
erally one to three pence dearer. 
Hair sheep markets continue slow 
and nominal. Cape glovers held at 
13.5 shillings, basis large Westerns. 
Brazil cabrettas continue to sell to 
Europe and local tanners at prices 
above views of buyers here. Other 
varieties occasionally — as 
most shippers are not offering. 
Peruvian slats firm at origin with 
local buyers taking available sup- 
plies and paying prices above the 
ideas of both U.S. and Europe. 


moving 


Pickled Skins Same 
Not much business in foreign 
skins due mainly to lack of offerings 





ARKO 
FAT LIQUORS 
FORMULATED 
FOR PERFECT 
TAKE-UP AND 
NOURISHMENT 


leather. 


INFORMATION, 
SAMPLES AND 
DEMONSTRATION 
UPON REQUEST 


ARKO FAT LIQUOR LM:- 


Especially made for horsehide, cow sides glove and gar- 
ment leather. Excellent for goatskin glove and garment. 


ARKO FAT LIQUOR LC:- 


A superior oil for deer, pig, cape and cabretta glove 


ARKO FAT LIQUOR CB:- 


Processed sulfonated cod oil for vegetable leathers. 


ARKO FAT LIQUOR D:- 


For very fine suede leathers where dryness, nousish- 
ment and stretch are required. 
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or high prices. Some Spanish lambs 
sold at $22 per dozen for 90-foot 
skins. Smaller skins unsalable. There 
is a tender of “Wallacetown” New 
Zealand skins consisting of 1,250 
dozen lambs and 2,500 dozen sheep. 

Domestic market unchanged with 
small lots of clear springers selling 
at $12 but carload lots last sold at 
$10 and winter sheep and lambs at 
$8.00 per dozen. 


Reptiles Moderate 

Shoe manufacturers showing in- 
terest and some business passing in 
the finished end. Tanners, however. 
somewhat slow in purchasing raw 
stock in view of the large offerings 
in the market of U.P. and Calcutta 
whips following recent sales. 

U. P. bark tanned whips, 4 inches 
up, averaging 41% inches, 60/40 se- 
lection, variously offered from 60- 
63c, as to shippers and similar Cal- 
cuttas at 54c, last trading levels. 
Madras bark tanned whips and 
cobras firmly held with shippers re- 
porting that arrivals are very small, 
holding firmly to levels of 70-73c for 
4 inches and up, averaging 414 
inches, 70/30 selection, whips and 
50¢ cobras. 

Siam market slow and nominal in 
absence of sales. Brazil market has 
quieted down on back cut tejus as 
the season is about finished.  Al- 

/ though some sellers report moving 

' giboias at rather high levels. there is 
no interest and market is nominally 
quoted 50-55e fob., and inside would 
be accepted, if bid. 

Lizards generally slow and_al- 
though there have been further offers 
of Indias, not many sales confirmed 
due to price differences of buyers 
and sellers. 


Deerskins Firm 
Shippers quite firm in their ideas 
with Brazil “jacks” held at 60¢ fob.. 


basis importers. Some small sales at 
35¢ fob. Bids of 51%c c&f. refused 
for Siam deerskins with shippers 
asking 55-58e c&f. for business. New 
Zealand market slow as buyers bid- 
ding 80c cif. and shippers holding 
for 90e cif. 
Pigskins Drag 

Not many offers received as ship- 
pers have firmed up in their ideas. 
Slightly higher levels have been paid 
with Para grey peccaries selling at 
$1.60 fob. and blacks at $1.40 fob.. 
basis importers. Bids of $1.85 fob. 
refused for Manaos grey peccaries 
with $2.00 fob. firmly asked. 

Some wet salted capivaras sold at 
$2.40 fob. A little trading in Chaco 
carpinchos at $2.75 fob. No offers of 
Chaco grey peccaries with blacks 
firmly held at $1.50 c&f. 

Goatskins Steady 

Goatskin market steady this week 
with tanners paying last prices and 
some shippers asking more. Best 
trading in India and Pakistan skins 
with Mochas coming in for share of 
business. 

Amritsars 1200 lb. move at $7.00- 
$7.25 per dozen c&f. as to shipper. 
Best Patnas reported selling at $5.50 
for 30/50/20, 10/30/60/0. Mocha 
offerings light. shippers well sold 
up. Genuine Battis, 40/50/10 115 
Ibs. sold at $11.60 but standard price 
considered $11.25. Batti types, 45/ 
15/10, 110/115 Ibs. brought $9.00. 

Red Kanos goatskins last moved 
at 85c per lb., basis primes. Sokotas 
at 89c. Share dried Mombasas at 
$9.00 per dozen c&f. for 40/50/10 
110 Ibs. Tanners now offer less. 

Goatskin Prices 

Last 
INDIA & PAKISTAN Today Month 
Amritsars (1200 Ibs.) $7-7% $6%-7 
Best Patnas Nom $4.62 
Mozufferpores .. $5.28 $5.00 
Dimajpores cose Nom 
Daccas .. $8.40 Nom 
Calcutta’ Kill $7.70 $5.16 


Coconadas (1.70/1.80 Ibs.) $8.-8? $7.25 
Deccans (1.70/1.80 Ibs.) .$8.-8% $7.50 


CHINAS 

Szechuans, Ibs Nom Nom 
Hankows, Ibs .. Nom Nom 
Chowchings, dz. . . Nom Nom 


MOCHAS 

Berberahs $8.50 $8-84 
Hodeidahs . . $5.25 Nom 
Battis . -.-$11%-12 $11-114 
Batti types $9%-10'% $9.50 
Addis-ababas Nom Nom 


AFRICANS 

Algiers . Nom Nom 
Casablancas . . Nom Nom 
Marakesh Nom Nom 
Constantines = 25 Nom 
Orans es No Nom 
Tangiers . ade --$7% Nom 
West Province Ex. Lts. . : 40c 
Port Elizabeth Ex. Lt 38e 38c 
Nigerians, Ibs. . 85c 85c 
Mombasas, dz eee $8-81% 
LATIN AMERICANS 

Mexicans 

Metanzas, etc. (flat) 

Oaxacas . 

Venezuelans 

Barquisemetos . : . 37c 36c 
Coros .. > ‘ 36¢ 35c¢ 
Maracaibos . Nom 30¢ 
La Guayras .... ccces GR Nom 


Colombians 
Rio Hache ‘ua eet Nom 
Bogotas a 60 ew 6m 040% Nom 


West Indtes 

JAMBICAS ..ncccccccccsors 450 Nom 
eee 37¢ 34%e 
San Domingos . eu on 28-30¢ 


Brazils 
Cearas 
Pernambucos 
Bahias 


Argentines 
Cordobas /Santiagos 
Pampas . 2 


Peruvians 
Paytas 
Ayacuchos 


® William Barnhart has joined The 
Irving Drew Corp., Lancaster, Ohio, 
manufacturer of women’s welt shoes, 
as shoe designer and model cutter. 
He will assist Walter Paterson, head 
of the firm’s pattern making and 
model cutting department for the past 
15 years, in the pattern department. 
Barnhart was formerly associated with 
Tweedy Shoe Co. as designer and 
model cutter. 
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The only machine which cuts and 
cements uncoated tapes, and ap- 


es 


EVele 

Cem 
& Ap 

f°] 

Mac 


plies the stays with precision accu- 
racy to lining or upper. Length of stay determined 
by instantly and easily changed control lever. 


1. Greater Production 


The fastest, most accurate and most 
uniform method of eyelet stay 
applying is provided with this ma- 
chine. 33‘, faster than hand work 
and 15‘, faster than present ma- 
chines. In many instances, it will be 
more economical to operate than 
present methods. 


2. Better Quality 


Stays are always cut to exact length 
desired . . . applied precisely where 
they are needed to support and re- 
inforce entire eyelet row. Trouble- 
free eyeleting, particularly with 
blind eyeleting, is obtained through 
use of narrow ribbon of strong 
thermoplastic cement applied off 
center to allow unhindered setting. 


* Stay | 


lYing | 
h in e EB: 


MObe, A 


3. Lower Costs 


Feeds uncoated cloth or economical 
paper tapes. Total savings up to 
24‘, at the stay applying operation 
are possible with paper tapes. 
Savings in varying degrees are pos- 
sible over nearly every other method 
of eyelet stay cutting and applying. 
Fewer stops to trim or relocate stays 
mean less outlay for non-productive 
operation. 


oe 


4 





Your United Branch Office representative can provide complete details 
UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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News QuiIcks 


About people and happenings coast to coast 





Massachusetts 


@ The recently - organized Capri 
Shoe Co. plant in Lynn is reported in 
operation by Michael Shapiro, presi- 
dent. The firm, which occupies a floor 
of the plant of Bradley Shoe Co., is 
manufacturing women’s and_ chil- 
dren’s boots and espadrilles to retail 
from $10.95 to $18.95. Shapiro was 
formerly with J. Mackey, Inc. of New 
York. Other include Jack 
Goodman, vice president; and Irving 


Schildkraut, secretary-treasurer. 


ofhcers 


® General creditors of Daggett & 
Alter, Inc., Haverhill, manufacturer 
of toplifts and soles, are reported to 
have accepted the company’s offer of 
50 percent composition settlement. 


® Gay-Lord Co., Inc., has been or 
ganized to manufacture footwear at 
241 Winter St., Haverhill. Irving 
Berkowitz is president-treasurer. 


® Petrow Shoe Co. has been organ- 
ized to manufacture footwear at 52 
Washington St., Haverhill. Principals 


are C. Petrow, J. Schoenfeld and J. 


Coddaine. 


@ Joel Shoe Co., Lynn women’s 
shoe manufacturer, has executed li- 
quidating agreement, it is reported. The 
firm’s accounts are still in process of 


examination, 


® Amalgamated Leather Cos. has 
recently appointed Tim Devlin as 
New England representative for its 


line of slipper kid. 
® Nova Shoe Co. of Haverhill has 


taken additional space in order to in- 
crease production of its line of Avon- 
ettes, according to George Turiansky, 
president. Turiansky expects to pro- 
duce some 1,000 pairs daily after Aug. 
1 when he add more than 50 
workers to the staff. 


will 


®@ Estate of Charles H. O’Donnell, 
Sr., late owner of P. J. O’Donnell & 
Sons, Woonsocket hide and_ tallow 
firm, was left to his only son, Charles 
H. O’Donnell, Jr. Value is estimated 
ar $200,000. 


New York 


® Creditors of Premier Shoes, Inc., 
Brooklyn women’s shoe manufacturer, 
are reported to have postponed action 
on settlement offer until an independ- 
ent audit has been completed. The 
company, which offered settlement of 
15 percent cash, claimed assets of 
$23,050 and liabilities of $63,558. 


@ Jantzen Knitting Mills is re- 
ported to have retained Margaret 
Clark, New York shoe designer, to 
design a line of women’s casuals and 
flats for its shoe division. 


® Assignee’s final account of Roth 
& Wiener, Inc., New York leather 
goods firm, has been filed and it is 
reported general creditors will receive 
nothing on claims of $6,200. 


® Receiver has been appointed in 
the bankruptcy matter of Madelon 
Handbags, Inc., New York City 
handbag manufacturer, under bond of 
$5,000. 


® Ben-Mark Leather Co., New 
York, is reported tot have purchased 
physical assets of Progress Shoe Co., 
Inc., for the sum of $32,500. The 
plant will be operated under the pro- 
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posed name of Ben Shapiro Shoe Co., 
Inc., as reported earlier in these col- 
umns. 


® Creditors’ committee has been ap- 
pointed to consider the offer of Pre- 
mier Shoes, Inc., Brooklyn footwear 
manufacturer, to pay 15 percent in 
cash. 


®@ Ronay, Inc., New York handbag 
manufacturer, has opened a new 
streamlined plant in Long Island City. 
The factory features the first applica- 
tion of an automatic conveyor system 
in any other but the low-price volume 
handbag trade. Ronay bags sell from 
$7.50 to $25. The firm’s new plant is 
a consolidation of its three factories 
formerly located in Manhattan. 


®@ Madison Square Garden Building 
has become the site of the 100th Regal 
Shoe Co. store in the U. S. and its 
32nd unit in the New York metro- 
politan area. 


®@ New Step Footwear Co. of New 
York has introduced printed corduroy 
with circus and barnyard motifs for 
novelty slippers. 


® Comfort Slipper Co. is reported 
to have acquired a branch factory at 


Hillsboro. 


@ The Nevelk Co., Rochester, has 
entered a new size field by introducing 
a line of children’s and misses’ shoes 
and boots. 


® Faith of New York, Inc., New 
York shoe manufacturer, has changed 
its name to Faithful Footwear of 
New York, Inc. 


®@ Little Chief Shoe Co. is the name 7 


of the Brooklyn children’s shoe man- 
ufacturer which formerly operated as 


Ideal Shoe Co. 


® Ward Melville, president of Mel- 
ville Shoe Corp., has confirmed reports 
that Montgomery Ward & Co. will 
handle Thom McAn shoes starting 
this fall. A limited number of Thom 
McAn styles will be included in the 
Montgomery Ward catalogue. 


® Desco Shoe Corp. of Long Island 
City has registered a new trademark, 
“Revelations by Desco.” The name is 
to be used for misses’, girls’, boys’, 
men’s and women’s footwear. 


® Commander Shoe Co., Inc., has 
been organized to manufacture chil- 
dren’s stitchdowns at 625 South 
Goodman St., Rochester. Edward H. 
Altshuler and Ralph Cohen are prin- 
cipals. 
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marks them all 


FROM ARTILLERY SHELLS TO MEDICAL AMPULES 
MASTERS OF MARKING — Since 1911 


Markem methods, machines, type and inks have been mark- 
ing the products of industry for forty years. Markem ma- 
chines can mark up to many thousands of pieces per hour. 
They make clear, durable imprints on flat, curved or irregu- 
lar surfaces of paint, paper, wood, glass, metal, leather, 
plastic, rubber, fabric, composition and pressure sensitive 
tapes. No special skill is needed for their operation. Legend 
and color of imprint may be quickly and easily changed. 


MAKE YOUR MARK WITH MARKEM 

When your products need marking for Identification, Control or 
Market — a Markem. Submit your problem, together with a sam- 
le of the item to be marked. Markem Machine Company, Keene 14, 
‘ew Hampshire. 
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Maryland 


® Allied Footwear Co., Baltimore 
footwear wholesaler, is reported offer- 
ing creditors a 30 percent cash com- 
promise settlement. Accounts payable 
are reported at approximately $81,100 
while assets include accounts receiv- 
able at $12,000 to $15,000. 


Pennsylvania 


@ Business of Johnson Shoe Co., 
Philadelphia shoe wholesaler, is re- 
ported in process of liquidation. 


@ Modern Shoe Mfg. Co., Inc., 
Philadelphia manufacturer of casual 
footwear, is reported to have con- 


tacted larger creditors relative to its 
financial condition. The firm is located 
at 3608 Warren St. 


@ I. Miller & Sons, Inc., Long 
Island City, has exercised its option 
to purchase building and three and 
one-half acres of land at 751 North 
Pennsylvania Ave. in Wilkes-Barre 
where the firm presently operates a 
factory employing some 350 persons. 
Price is reported at $350,000. 


Texas 


® Texas Boot Mfg. Co., Inc., re- 
cently opened in Lebanon, is reported 
to be operating at 50 percent capacity 
with some 100 employes. The com- 
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pany occupies an ultra-modern L- 
shaped brick and concrete factory 
built by the city at a cost of $135,000. 
Harry Vise is president and general 
manager of the firm. 


New Jersey 


® Federal Leather Co., of Belle- 
ville, has appointed W. Harry Jenks 
as its New England sales representa- 
tive. He will handle the firm’s vinyl 
sheeting and coated fabrics line. 


California 
® Pacific Hide & Leather Co., 


Inc., has announced opening of ware- 
houses and offices at 1121 Mission St., 
San Francisco. The company is a tan- 
nery agent and leather importer. 


@ Cutting operations at the new 
plant of Chas. A. Eaton Co. in Rich- 
mond were started on July 8 with a 
crew of 50-75 workers. More workers 
will be hired as operations progress. 
Harold Hinck is superintendent. 


Tennessee 


® General Shoe Corp. is presently 
expanding its plant on Centennial 
Blvd. where it will produce a new type 
of vulcanized shoe, Maxwell Benson, 
director of public relations, reports. 
The company is adding some 40,000 
sq. ft. of space at a cost of $75,000. 
Clarence Cobbs, formerly assistant 
superintendent of the Huntsville, Ala., 
plant, has been named superintendent. 
He succeeds James Jackson, now as- 
sistant to general superintendent B. E. 


Redd. 


Illinois 


® Employes at Johnson, Stephens 
and Shinkle Shoe Co.’s plant in Van- 
dalia will receive a plaque award from 
the Liberty Mutual Insurance Co. for 
having set a record of 2,584,900 man 
hours without a time-loss accident. 
C. R. McDonald is superintendent 
of the plant. 


@ Importance to top management of 
scientific protective packaging and 
materials handling as profit-making 
functions will be emphasized at the 
seventh annual Industrial Packag- 
ing and Materials Handling Ex- 
position to be held Oct. 14-16 at the 
Chicago Coliseum. 


Canada 


@ Latest nationwide survey by the 
Canadian Government reveals a to- 
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tal of 19,214 employes engaged in the 
leather footwear manufacturing in- 
dustry as of April 1, 1952. Average 
weekly wages advanced to $38.38 on 
that date against $37.99 on March 1 
and $34.54 on April 1, 1951. Average 
hourly earnings were 86.4 cents, 86.1 
cents and 80.9 cents respectively. Av- 
erage hours worked per week declined 
to 40.6 on April 1 against 40.9 on 
March 1 and 43.6 on April 1, 1951. 


® Globus Leather Co., Ltd., of 
Montreal, Quebec, has given notice in 
Ottawa that application is being made 
for leave to surrender its charter. 


® The Canadian Government re- 
ports that there were 68 plants en- 
gaged in leather tanning in Canada at 
last count. 


@ The Canadian ‘armed forces, with 
§,241 women enlisted, ordered 117,- 
800 pairs of women’s shoes in the 13 
months up to April 30. These orders 
were for stockpiling as well as for 
both active and reserve forces. 


New Hampshire 


® Franklin Developments, Inc., 
has applied to the New Hampshire 
Business Development Corp. for a 
$10,000 loan to help finance purchase 
of the A. E. Jebb Tannery building 
in Franklin which will be leased to 
the Hingston Tanning Co., headed 
by Richard E. Hingston. Hingston has 
purchased the Jebb firm’s machinery 
and other equipment and plans to be- 
gin tanning operations as soon as pos- 


sible. 


© Shoe manufacturers in the Man- 
chester area are reported taking ad- 
vantage of the new freight service 
station opened in the city by Northeast 
Airlines. 


Brown Company's Net 
Income Dips $1 Million 


Net income after provision for in- 
come and excess profits taxes of 
Brown Co., Berlin, N. H., and Brown 
Corp., LaTuque. Quebec, for the 28 
weeks ending June 14, 1952, showed 
a decline of almost $1 million, L. F. 
Whittemore, president of the two 
firms, reports. 

In the current fiscal year to June 
14, the company’s net income 
amounted to $3,107,414 as compared 
with a net income of $4,001,122 for 
the corresponding 1951 period. How- 
ever, it was still considerably above 
the $1,515,223 net income reported 
for the same period of 1950. 
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Whittemore added that wherever Consolidated net sales for the pe- 
comparative figures are listed, the riod ending June 14 amounted to 
company has _ revise > vious ee pa a PES 
es ee ee ised the paereey $37,290,978 compared to $38,035,530 
year’s reported figures to reflect final 3 3 ann ae woe 
in 1951 and $25,136,535 for the 


income tax rates in force for those ; % 
corresponding weeks in 1950. 


CUTTING, PERFORATING, 
MARKING DIES 


MANUFACTURERS 
Cutting, Perforating, Marking Dies. 
Also Machine Knives. 


DISTRIBUTORS 
Fales Clicking Machines and Seelye 
Beam Die Presses. 


ALSO 
Knox celebrated Ribbon Type Stitch 
Marking Machines. 
Write, Wire or Phone 


INDEPENDENT DIE & SUPPLY CO. 
LaSalle near Jefferson 
ST. LOUIS 4, MISSOURI 
Phone: GRand 2143 


KORN LEATHER COMPANY 


TANNERS OF 
FOR EVERY PURPOSE 


MEN’S AND WOMEN'S 
IN THE POPULAR PRICED RANGE 


PEABODY, MASS., U. S. A. 





FOR POSITIVE 
TACK DETECTION 


ADRIAN 
X-RAY Shoe Inspector 


Visual fluoroscopic inspection no fingertip 

searching to locate sharp tack points. Shows 

entire shoe interior, shank, staples at a 

glance. 

Faster—one employee with Adrian X-Ray ia Full details 
can do the work of two using other means. 
Easy—requires no training to operate with 
expert efficiency. 

No Installation Problem—One self contained unit on M. B. ADRIAN & SONS 
castors for easy location uses ordinary 110 volt, 

A. C. current only 30” x 30” floor space X-RAY co. 

Class A, Cabinet Type Unit—Totally enclosed, totally 
protective. Built to American Standards Ass'n. Specs. 
Guaranteed—Sold outright or leased. 


on request. 


352 E: Ward St Milwaukee, Wis 
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Miss Helen Moulton, R.N., industrial nurse of Portsmouth, 

Ohio, has worn this shoe for over a year. The shoe shows 

hard wear but note the linings — still tight, still smooth 

as this unretouched photo shows. Miss Moulton states: 

“These shoes and others I've had like them don't de- 
velop wrinkled or loose 
toe linings. In my work 
it just wouldn't do.” 








CELASTIC* 
Proves Itself Again and Again 


Celastic gets the toughest tests in shoes worn by people who 
are on their feet a lot. Such examples afford proof that 
wherever shoes are sold, if they’re made with Celastic they 
have these four salesworthy features: j 


@ wearer assurance of toe comfort 
@ a box toe that won't discolor hose 
@ preservation of toe shape 
@ the means of building brand 
preference and repeat sales 


With Celastic Box Toes there’s a permanent bond of 
doubler and lining to form a light but durable toe structure. 
The character in the toe of a last is reproduced accurately. 
Few items add so much to a shoe’s value — help so much in 
establishing an ever increasing list of satisfied customers. In 
shoes with Celastic, the toe linings stay wrinkle-free and sag- 
free — assure toe comfort without question. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
LEATHER and SHOES July 19, 1952 





**CELASTIC” is @ registered trade-mark of The Celastic Corporation 





Kinney Half Year Sales 
Ahead Of 1951 

Sales of G. R. Kinney Co., New 
York retail shoe chain, totaled $18.- 
688,000 in the first six months of 
1952, a gain of $730,000 or 4.1 per- 
cent over sales of $17,958,000 re- 
ported in the same period a year ago. 

Sales during June of this year 
amounted to $3,696,000, some $16,- 
000 or 0.4 percent less than the same 
month in 1951. May sales showed 
an increase of 4.5 per cent over May, 
1951. 


Vaisey-Bristol Opens Plant 
In Puerto Rico 

Vaisey-Bristol Shoe Corp., Roch- 
ester, N. Y., manufacturer of infants’ 
shoes, has announced opening of a 
new plant in Ponce, Puerto Rico. 

The new plant is operating under 
the title Foot Mits Shoe Corp. and is 
currently producing some 1,400 pairs 
of infants’ shoes per day. Capacity 
output is 4,000 pairs daily. 

The modern plant, built by the 
Puerto Rico Industrial Development 
Co., affords some 38,000 sq. ft. of 
floor space. At present the company 
employs 125 native workers but ex- 
pects to expand this to 300 shortly. 
All shoes produced at the Ponce plant 
are shipped to the U. S. 





Baldwin Haug 

.. . 83, retired slipper manufacturer, 
died recently in Newark, N. J., after 
a year’s illness. Before retiring years 
ago, he was a well-known slipper man- 
ufacturer in the Newark area. A native 
of Germany, he came to the U. S. at 
the age of 12 and soon became active 
in the slipper business. Surviving are 
a son, Anthony; two daughters, Mrs. 
William Winter and Mrs. A. R. Gail; 
a sister, three grandchildren and two 
great-grandchildren. 


Albert R. Freeman 

.. . 74, retired shoe executive, died in 
an automobile accident in East Bridge- 
water, Mass., on July 7 while riding 
with his niece. He was formerly trav- 
elling auditor for Regal Shoe Co., 
Whitman, Mass., and had held the po- 
sition for 35 years before his retire- 
ment about eight years ago. He was a 
veteran of the Spanish-American War, 
having served with the U. S. Infantry 
in the Philippines and was past com- 
mander and treasurer of the Peter 
Bowler Camp, Spanish-American War 
Veterans of Rockland, Mass. Surviv- 
ing are his wife, Ina; a sister, and sev- 
eral nieces and nephews. 


(Other Deaths on Page 44) 
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is the time 
to get ready for 


next winter’s DRY AIR 


and here’s a better way fo do it: 


LAST winter’s dry indoor air hurt you . . . and your 
leather—strength loss, weight loss, cracks, case harden- 
ing, uneven shrinkage, etc. That’s done with. But if you 
are resolved not to pay the same price next year, now is 
the time to act. You can start saving the very first cold 
day of the coming winter. 


Economical Armstrong Humidifiers end dry air problems 
by adding automatically controlled, clean, dry 

steam to the atmosphere. A comfortable, pours 

even humidity results. Extremely EN 

simple, they are installed much 

like unit heaters. Cost is only @ 

$182 for a unit to humidify up to 

40,000 cu. ft. Satisfaction is guaranteed. 





_-_— --- SF ee Ih 


Gentlemen: Please send me 
C) Bulletin 1773 which describes Armstrong 
Humidifiers in full detail 
[) Have a Representative call 
NAME 
COMPANY 
ADDRESS 

















ARMSTRONG MACHINE WORKS 


879 Maple Street © Three Rivers, Michigan 
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\ Highly Resistant 
\ to Chemicals 
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30 DAY TEST PROVES SLIDE-O-GLAZE PAYS OFF! 
Miniature lasts after application of Slide-O-Glaze and immersion for thirty days 
in Water, Gasoline, Tolvol, Methy! Ethyl Ketone, Alcohol, Carbon Tetrachloride, 2 
per cent Ammonia Solution and Ethyl Acetate. After removal from containers and 
wiped off, lasts showed neither shrinkage nor swell. 


Here’s good news for shoe factory management! Last shrinkage and 
swelling (and all the dimensional woes that go with it) has now been 
practically eliminated with Slide-O-Glaze — United Last’s new pro- 
tective finish. 

Slide-O-Glaze is an especially formulated product resulting from 
two years of exhaustive research and testing in the laboratory and 
under practical shoe factory conditions. It resisted chemicals, 
moisture, steam and friction. It withstood the application of heat, 
physical abuse and time. Now, right from your nearest United Last 
branch you can get lasts far more dependable in all dimensions ... 
lasts that are easier to work with due to the toughness and durability 
of this improved finish. 

Get protection for the style contours and fitting qualities in the 
next lasts you buy .. . get Slide-O-Glaze finish on United Lasts. For 
complete information write or call United Last Company, Boston, 


Massachusetts. *Available on men’s, women’s and children’s lasts. 


UNITED LAST COMPANY 
BOSTON, MASSACHUSETTS 
*Slide-O-Glaze” — Lasts for the work life of the last 
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ME Re: 


Application of Slide-O-Glaze at our Fitz Bros. 
Branch. Similar facilities are available at all 
seven United Last Company Branches. 
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rIGURING CHEMICAL COSTS 


(Continued from Page 10) 


White weight of one kip equals 15 
pounds, Therefore, finishing costs 
of one pound white weight are as 
follows: Average chemical 
0.393 cents; replacing chemical costs, 
0.716 cents. 

Total Processing Chemical Costs of 
One Pound White Weight of 
Black Kip. 


costs, 


Table 16 
Average 

Cost 

Lime O0.18le 
Bate, pickle, tan 1.249 
Neutralization, 
dye, fat 0.638 
0.393 


2.461c¢ 


Replacing 
Cost 
0.257¢ 

2.005 


0.906 
0.716 


3.944c 





TABLE 14 
Chemical Contents of Black Finishes 


In 2-gal. 
stain 
Ibs. 
1.00 
0.40 


Denomination 
Lactic (glycolic) acid 
Nigrozine 
Black pigment 
Beef blood 
Orange shellac 
Caseine 
Irish moss 
Formaldehyde 
Turkey red oil 
Poly ethyl glycol 


In 5-gal- In 2 ¥2-gal. 
pigment coat top coat 
Ibs. Ibs. 


0.38 





TABLE 15 


Finishing Costs 


Average 
Price of 


Consumption 
Denomination Ibs. 
1.00 
1.53 
10.00 
3.75 
0.63 
0.38 
0.03 
1.88 
0.50 
1.88 


Lactic (glycolic) acid 
Nigrozine 
Black pigment 
Beef blood 
Orange shellac 
Caseine 
Irish moss 
Formaldehyde 
Turkey red oil 
Poly ethyl glycol 
Total 


of 100 Black Kips. 
Average 
Chemical Price of 
1 Ib. Costs 1 Ib. 
c $ c 
32.22 0.122 43.20 
79.44 1.078 96.21 
22.81 2.281 34.30 
7.00 0.262 10.00 
60.27 0.308 373.22 
21.20 0.081 37.75 
24-00 0.007 75.00 
7.89 0.148 11.64 
20.18 0.101 27.50 
76.20 1.441 115.07 
$5.901 


Replacing 


Replacing 
Chemical 
Costs 

$ 

0.432 
1.472 
3.430 
0.375 
2.351 

0.143 
0.023 
0.218 
0.138 
2.163 


$10.745 





TABLE 17 
Beamhouse Chemical Costs of 100 Heavy Hides. 


Average 
Price of 


Consumption 
Ibs. 
600 
150 


Denomination 
Lime 
Sodium sulfide 
Total 


Average 
Chemical 
Costs 


Price of 
1 Ib. 
c 
0.54 
4.57 


1 Ib. 


3.246 
3.182 


$6.428 


c 
0.54 
2.12 


Replacing 


Replacing 
Chemical 
Costs 
$ 

3.246 
6.848 
$10.094 





TABLE 18 
Deliming Chemical Costs of 100 Ibs. White Weight. 


Average 
Price of 


Consumption 
Ibs. 
0.70 
0.15 


Denomination 
Ammonium sulfate 
Muriatic acid 


Total 


Average 
Chemical Price of 
Costs 1 Ib. 
$ c 
0.012 2.39 
0.002 1.67 


$0.014 


1 Ib. 


c 
1.70 
1.00 


Replacing 


Replacing 
Chemical 
Costs 
$ 

0.017 
0.003 
$0.020 





TABLE 19 
Chemical Costs of 100 Ibs. Tanned Weight in Loading. 


Average 
Price of 


Consumption 

Denomination Ibs. 

3.00 
2.50 
0.24 
1,50 
0.80 
0.90 


Epsom salts 

Molasses 

Glue 

Sulfonated oil 

Mineral oil 
Hexamethylene tetramin 


Total 
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Average 
Chemical Price of 
Costs 1 Ib. 
$ c 
0.033 
0.020 
0.054 
0.267 
0.049 
0.248 
$0.671 


1 Ib. 


° 


1.74 
0.79 
34.42 
26.30 
6.12 
33.70 


-n 
NMANNOe 
Ae erynu 
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Replacing 


Replacing 
Chemical 
Costs 

$ 
0.053 
0.020 
0.059 
0.395 
0.049 
0.303 
$0.878 
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Chemical Costs of Sole Leather 
Bends 


Beamhouse Costs: These have 
to be related to the number of pieces 
the same way as black kips. The 
hides were limed in loads of 100 
pieces with the materials as shown in 
Table 17. 

According to Table 1 (See L&s, 
Nov. 24, 1951), the white weight of 
one heavy hide equals 73 Ibs. Thus, 
liming expenses of one pound white 
weight were as follows: Average 
chemical costs, 0.088 cents; replac- 
ing chemical costs, 0.139 cents. 


Deliming 


Material consumption was related 
to the white weight immediately. 
(See Table 18.) 

Deliming costs of one pound white 
weight: Average chemical 
0.088 cents; replacing chemical costs, 
0.138 cents. 


costs, 


Tan: The only chemicals used in 
tanning were sodium sulfite and bi- 
sulfite, which were considered as aux- 
iliary materials for tanning extract 
preparation and whose prices were 
listed as tanning expenses accord- 
ingly. 


Loading: Chemical consumptions 
were related to wet-tanned weight. 
(See Table 19.) 

According to Table 2 (See L&s, 
Nov. 24, 1951), 95 pounds white 
weight equal 100 pounds tanned 
weight. Therefore loading expenses 
of one pound white weight are as fol- 
lows: Average chemical costs, 0.706 
cents; replacing chemical costs, 0.924 
cents. 


Polish: For each bend, three fl. oz. 
of an emulsion were used which con- 
tained three percent carnauba wax, 
one percent soap, two percent caseine 
and five percent methylated spirits. 

The average weight of one finished 
bend being 11 pounds, there were 
used 27 ounces for 100 pounds fin- 
ished weight. These 27 fl. oz. con- 
tained the chemicals as shown in 
Table 20. 

According to Table 2 (See L&S 
Nov. 24, 1951), 100 pounds finished 
weight equal 125 pounds white 
weight. Therefore, polishing  ex- 
penses of one pound white weight 
were: Average chemical costs, 0.040 
cents: replacing chemical costs, 0.056 
cents, 

All chemical expenses of one pound 


white weight are contained — in 
Table 21. 











Table 21 


Total Chemical Costs of One Pound 
White Weight of Sole Leather 
Average Replacing 
Cost Cost 
0.088c 0.138¢ 
Deliming 0.020 
Loading 0.924 
Polish 0.040 0.056 


Total , ; 1.138¢ 


Chemical costs of one pound white 
weight of all articles registered in 
Table 8 (See L&S Jan. 21, 1952) 
were determined by a similar method 
theoretically. The obtained average 
chemical costs per pound white 
weight were multiplied with the white 
weights of manufactured quantities 
listed in Table 8 and summed up. 
The sum had to be considered as the 
theoretical value of the chemical con- 
sumption, based upon average prices. 
(See Table 22.) 

The theoretical value of chemical 
consumption at average prices 
$255,464.31 had to be confronted 
with the real value of total chemical 
expenses which was $271,108.13. 

By division the factor 1.061 was 
obtained, which means that practical 
expenses were 6.1 percent higher than 
theoretically calculated. This could 
be considered as fairly good accord- 
ingly. 

The obtained factor 1.061 could be 
used to convert all theoretical chemi- 
cal expenses into practical ones. Ex- 
penses calculated at replacing prices 
had to be multipled by the same fac- 
tor, because exactly the same dif- 
ference had to be expected between 
theoretical and practical values if cal- 
culated at replacing prices as if cal- 
culated at average prices. The chemi- 
cal expenses thus obtained for the 
different articles are shown in Table 
25, 

In the following year after the cal- 
culation period it happened several 
times that new calculations had to be 
made up concerning chemical con- 
sumption. Reasons for this were ris- 
ing prices, changes in the chemical 
process caused by material shortages, 
and introductions of new articles. In 
each case the new chemical costs were 
calculated theoretically and converted 
into practical values by multiplication 
by the factor 1.061. This factor re- 
mained valid until a new one could 
be obtained after having finished cal- 
culations of the following year. 

(Note: The next article in this Tan- 
nery Cost Accounting series will ap- 
pear in an early issue of LEATHER 
AND SHOES.) 


40 


TABLE 20 
Polishing Chemical Costs of 100 Ibs. Finished Weight. 
Average Average Replacing 
Price of Chemical Price of 
Consumption 1 Ib. Costs 1 Ib. 
Denomination Ibs. c $ c 
Carnabau wax 0.05 50.32 0.025 66.79 
Caseine 0.03 21.20 0.006 37.75 
Soap 0.02 31.20 0.006 42.52 
Methylated spirits 0.08 16.20 0.013 21.34 
Total $0.050 


Replacing 
Chemical 
Costs 
$ 
0.033 
0.011 
0.009 
0.017 
$0.070 





TABLE 22 
Chemical Costs of Total Production. 


Average Amount of Replacing 
Chemical Costs of Average Chemical Chemical Costs of 
One Pound Expenses One Pound 


c 


Waterproof upper leather 3.979 19,975.45 
Russet upper leather 3.502 53,020.04 
Harness leather 4.388 14,467.37 
Belting leather 5.242 27,818.01 
Sole leather bend 0.848 12,621.13 
Sole leather shoulder 0.786 4,166.80 
Sole leather belly 0.749 2,143.94 
Insole shoulder 0.936 6,554.65 
Insole belly 1,073 13,284.32 
Russet split 3.502 6,903.72 
Insole split 0.936 1,822.16 
Black kip upper leather 2.461 29,356.18 
Colored kip upper leather 2.886 8,233.54 
Embossed kip upper leather 3.118 20,831.04 
Kip insole leather 0.936 4,765.14 
Suede kip splits 8.127 5,628.35 
Lining kip splits 2.681 1,479.19 
Black calf upper leather 2.461 928.48 
Colored calf upper leather 2.886 3,338.17 
Suede calf 8.127 4,298.37 
Ebossed calf bag leather 4.675 455.97 
Sheep garment leather 5.677 4,843.78 
Sheep lining leather 2.144 4,716.22 
Embossed sheep bag leather 5.028 2,653.93 
White suede glove leather 3.613 111,82 
Colored suede glove leather 8.127 380.42 
Chrome nappa leather 4.484 595.87 
Embossed lamb bag leather 6.729 70.25 
Total $255,464.31 


c 

6.376 
5.682 
7.008 
7.688 
1.138 
0.998 
0.976 
1.229 
1.401 
5.682 
1.229 
3.944 
4.783 
5.407 
1.229 
11.602 
4.203 
3.944 
4.783 
11.602 
6.673 
8.698 
3.102 
8.123 
6.002 
11,602 
7.022 
9.409 





TABLE 23 


Chemical Expenses for One Pound of White Weight, Converted into Practical Values. 


Article 
c 
4.211 


Waterproof upper leather 
3.716 


Russet upper leather 
Harness leather 4.655 
Belting leather 5.561 
Sole leather bends 0.899 
Sole leather shoulders . 0.834 
Sole leather bellies 0.794 
Insole shoulders 0.993 
Insole bellies . 1,138 
Russet splits 3.716 
Insole splits . 0,993 
Black kip upper leather 2.611 
Colored kip upper leather 3.062 
Embossed kip upper leather . 3,308 
Kip insole leather 0.993 
Suede splits 8.622 
Lining splits 2.845 
Black calf upper leather 2.611 
Colored calf upper leather 3.062 
Suede calf 8.622 
Embossed calf bag leather 4.960 
Sheep garment leather 6.023 
Sheep lining leather 2.274 
Embossed sheep bag leather 5.334 
White suede glove leather 3.834 
Colored suede glove leather 8.622 
Chrome nappa leather 4.757 
Embossed lamb bag leather 7.139 


LEATHER and SHOES 


Average Costs Replacing Costs 


c 
6.764 
6.029 
7.435 
8.157 
1,207 
1.058 
1.035 
1,303 
1.486 
6.029 
1.303 
4.184 
5.075 
5.736 
1.303 
12.310 
4.459 
4.184 
5.075 
12.310 
7.080 
9.228 
3.291 
8.618 
6.368 
12.310 
7.450 
9.982 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 





Hides, Skins & Goat Hair 
From India — Regularly 
5,000 Buffalo Hides 48,000 Goat Skins 
5,000 Cow Hides 30 Tons Goat Hair 
AARON DORFMAN 
808 Bailey Building, Phila. 7. 
Tele: Kingsley 6-0736 (9 to 10 A.M.) 





Lines Wanted 
For St. Louis Territory 


ESTABLISHED TANNER and Manufacturers 
Representative is interested in obtaining addi- 
tional high grade representative lines for the 
St. Louis and vicinity territory References 
and any other information gladly given. Ad- 
dress G-7, c/o Leather and Shoes, 300 W 
Adams St., Chicago 6, I. 





Putting Out Machine 
WANTED: Used 72” Woburn type ‘'B’’ 
ting Out Machine. 

Address G-10, 
c/o Leather ard Shoes, 
300 W. Adams St., 
Chicago 6, Tl. 


Put- 





Help Wanted 





ee 
Finisher Wanted 

FINISHER, with experience in high grade 

upper leather finishing and accustomed to using 
synthetic finishes 

Cape Leather Co., 

P. O. Box 77 

Port Elizabeth, So. Africa 


Ltd., 


Salesman 


WANTED--SALESMAN WITH HEADQUAR- 
TERS IN CHICAGO OR VICINITY TO SELL 
A LINE OF STITCHDOWNS, CEMENTS AND 
GOODYEAR WELTS TO THE VOLUME 
TRADE of the Middle West and Twin Cities, 
to replace a Salesman who has had the posi- 
tion for the past 25 years but who plans to 
retire in the near future. Must be acquainted 
with Volume Buyers as strictly make-up orders 
involved. Chicago office desirable but not nec- 
essary. Give experience and references when 
replying to the HAGERSTOWN SHOE COM- 
PANY, HAGERSTOWN, MARYLAND. 





. 
Splitter 
cutting your 
have to release a good dry and wet 
splitter, do him a favor and do us a favor by 
passing this ad on to him. We have a perma- 
nent opening for a man who knows the split- 
ting machine so that he can replace worn parts 


ARE production and 


leather 


IF YOU 


and keep the machine in proper adjustment. 
Replies should include full details of experi- 
ence and personal history. Address G-9, c/o 
Leather and Shoes, 300 W. Adams St., Chicago 
6, 1 





Rates 


Space in this department for display ad- 
vertisements its $5.00 per inch for each 
insertion except in the ‘‘Situa Wanted”’ 
column, where space costs $2.00 per inch 
for each insertion. 

U layed adver cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted’’ and ‘‘Special Notices’ and $1.00 
per inch for each tmsertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Tuesday for in the 
issue of the following y- 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 

















Sttuations Wanted 





Sales Demonstrator 


SALES DEMONSTRATOR: 
six years experience in tannery, 
years in laboratory, desires position 
to relocate 


Young man with 
including two 
Willing 


Address F-11, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill 


. . 
Stitching Room Foreman 
With 22 years experience. Able to take com- 
plete charge. Best of references. Will go any- 


where. Write Box Z-8, c/o Leather and Shoes, 
10 High Street, Boston, Mass. 





Superintendent 


MANUFACTURER of leather welting has open- 
ing for superintendent. Must be fully experi- 
enced in tanning and currying of welting leath- 
ers and modern methods of producing popular 
types of shoe welting. Address G-5, c/o 
Leather and Shoes, 300 W. Adams St., Chi- 
cago 6, Ill. 





Leather Shop Needs Man 


SOUTHWESTERN leather shop needs man 
with full Knowledge and experience in all 
phases of belt and bill fold production 
Address G-8, 
c/o Leather and Shoes, 
300 W. Adams S8t., 
Chicago 6, Il. 





Chemist 


EXPERIENCED in the development and man 
ufacture of shoe and leather finishes. Mid- 
west location Please give experience, edu- 
eation, salary expected and draft status 
Address G-11, c/o Leather and Shoes, 300 
W. Adams St., Chicago 6, Ill 





Service Representative 


PREFERABLY EXPERIENCED in selling fin- 
ishes to shoe factories or familiar with the use 
and application of shoe finishes. Please state 
experience, age, and salary expected. Address 
G-12, c/o Leather and Shoes, 300 W. Adams 
St., Chicago 6, Ill 





Leather Chemist 


A LARGE TANNERY in Havana requires ex- 
perienced leather chemist with ample know!l- 
edge of making side leather, also in finishing 
all types of leather. When writing, please 
state all references and experience in tanning 
leather. Address G-13, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 











Inquiries invited for 
INDIAN VEGETABLE TANNED KIPS AND CHROME TANNED 
KIPS IN CRUST CONDITION. 


MAJID AHMAD ROAD 


EASTERN TANNERIES LTD. 


KANPUR, INDIA 
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WINDRAM 


Oualily 


COMBINING — ELASTICIZING 
PLASTICS 
BACKING CLOTH 


WINDRAM 
MANUFACTURING COMPANY 
Established 1867 
3 Dorchester St., So. Boston, Mass. 

















Ww “RIGHT” IN QUALITY 
“RIGHT” IN COLOR 


“RIGHT” IN FASHION 


Etk, Smooth, Alligator Grains... Sides 
ond Kips... in staple shades, and in 
high colors. 


Write for free Swatches 
NER A&A CO 


NERY PENA 














Coming Events 


Deaths 


Index to Advertisers 





July 27-30, 1952—-Baltimore Shoe Show 
sponsored by the Baltimore Shoe Club, 
Inc., and Associated Shoe Travelers, Inc. 
Lord Baltimore Hotel, Baltimore, Md. 


Aug. 18-21, 1952 Annual Show of 
Leather Goods and Luggage Manufactur- 
ers of America, Inc., Palmer House, 
Chicago. 


Sept. 3-5, 1952—-Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza 
New York. 


Sept. 4-5, 1952—Showing of American 
Leathers for Spring and Summer, 1953. 
Sponsored by Tanners’ Council of America, 
Inc, Waldorf-Astoria Hotel, New York City. 


Oct. 5-9, 1952-Advance Boston Shoe 
Show, sponsored by New England Shoe 
and Leather Association. Hotels Statler 
and Touraine, Boston, ad member show 
rooms. 


Oct. 6-8, 1952—Annual Convention of 
the Industrial Research Institute of Can- 
ada, Montreal, Quebec, Canada. 


Oct. 22, 1952 — National Hide Associa- 
tion Annual Fall Convention. Edgewater 
Beach Hotel, Chicago, III. 


Oct. 23-24, 1952—Annual Fall Meeting, 
Tanners’ Council of America, Inc. Edge- 
water Beach Hotel, Chicago, III. 


Oct. 27-30, 1952—National Shoe Fair, 
sponsored by National Shoe Manufacturers 
Association and National Shoe Retailers 
Association. Palmer House and other hotels 
in Chicago. 


Nov. 30-Dec. 4, 1952—-Popular Price Shoe 
Show of America. Showing of shoes for 
Spring 1953, sponsored by National Asso- 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Association. 
Hotels New Yorker and McAlpin, New 
York. 


April 9-10, 1953 Spring Meeting of 
Tanners’ Council of America, Inc. Boca 
Raton Club, Boca Raton, Fla. 


April 26-28, 1953-—Fifth Factory Manage- 
ment Conference. Sponsored by National 
Shoe Manufacturers Association. Nether- 
lands-Plaza Hotel, Cincinnati, O. 


Charles Brunell 


. 79, shoe superintendent, died re- 
cently in Physicians’ Hospital, Flush- 
ing, N. Y., after a heart attack. A 
veteran shoe executive, he lived in the 
Chicago area for 20 years and was Chi- 
cago general superintendent of Hanan 
& Sons and J. P. Smith Shoe Co. for 
many years prior to his retirement in 
1950. He was a native of Radford, 
N. Y. 
a son, Charles H.; three daughters, 
Miss Doris, Mrs. Florence Thomson 
and Mrs. Pearla 


brother, Joseph. 


Frederic Blodgett 


. 76, leather manufacturer, died July 


Surviving are his wife, Mabel; 


Thomson; and a 


11 in Bangor, Me., after a long illness. 
Active in the tanning industry for 
many years, Blodgett became president 
1930. 


Later, he became active in political af- 


of the Blodgett Tannery in 


fairs and served two years as state rep- 
resentative. He leaves his wife, Jessie; 
two sons, Dr. Franklin Blodgett and 
Corp. Elliott Blodgett; a daughter, 
Mrs. Stanley 


grandchildren, and several nieces and 


Page; a brother, five 


nephews. 


Herbert A. Schulz 


. 58, shoe executive, died recently at 
St. Joseph’s Hospital, Beaver Dam, 
Wis. A native of Milwaukee, he lived 
there for 30 years and was associated 
with several shoe firms in the vicinity. 
He joined the Weyenberg Shoe Co. 
staff in 1925 and was active as an ex- 
ecutive for several years. Surviving 
are his wife, Grace; a son, Robert; a 


daughter, Marie, a sister and a brother. 


Adrian, M. B., & Sons X-Ray Co. 35 
Amalgamated Leather Cos., Inc. 

American Extract Co. 

Armstrong Mch. Wks. 

American Thread Co. 

Arkansas Co., Inc. 

Avon Sole Co. 


Beckwith Mfg. Co. 
Boston Machine Works 
Brezner, N., & Co., Inc. 


Calco Chem. Div., American Cyanamid 


Co. 
Campbell, D. R., Mach. Co. 
Colonial Tanning Co. 
Consolidated Rubber & Plastic 
Crompton-Richmond Co., Inc. 


Donnell & Mudge, Inc. 


Eastern Tanneries Ltd. 


Eberle Tanning Co. 


Gebhardt, A. L., Co. 
Golden Leatherboard Co. 


Horween Leather Co. 
Independent Die Co. 
Kenmore-Hall, Inc. 
Korn Leather Co. 


Lamac Process Co. 
Lichtman, J., & Sons 
Lincoln, L. H., & Son, Inc. 
Lynn Innersole Co. 


Markem Mch. Co. 
National Aniline Division, Allied Chem- 

ical & Dye Corp. Insert facing Page 2 
Ohio Leather Co. a 


Palco Chemical Corp. Front Cover 
Pratt Institute 29 
Proctor & Schwartz Co. 22 


Respro Inc. 43 
Ross, A. H., & Sons Co. 25 


Split Sales Inc. 26 


Tannade Co. 17 
Taylor, Thos., & Sons Back Cover 
Trask, Arthur C., Co. 34 


United Shoe Machinery Corp. 31, 36 and 38 
United Stay Co. 32 


Windram Mfg. Co. 4| 
Winslow Bros. & Smith 32 





Representatives in all 
principal shoe centers. 


RUBBER AND PLASTICS CO., INC. 
266-268 BORDER ST., EAST BOSTON, MASS. 





CHARMOOT 


1 a LEATHER 


BLACK ANL OLC 


AMALGAMATED LEATHER CO'S. 
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To Give Added Weight And 
Appearance To Lighter Leathers 
Specify TUFSTA DOUBLER 


Tufsta Doubler gives lighter, cheaper 
leathers the top quality appearance of 

the best grade shoes. It adds plumpness 
—— gives right body for stitching — is 
non-absorbent — won't shrink — prevents 
wrinkling when losts are pulled. 

Send for somples now. 


MANUFACTURERS OF A COMPLETE LINE OF QUALITY VAMP, QUARTER AND SOCKLININGS FOR THE SHOE TRADE 





/ reaing hiemdls 


15 CUS wilh 


Cs airy shoes increase in appeal when 


fitting is confident and comfortable with 
SHUGOR MESH GORE. It makes pert 
patterns practical for the maker, the 
seller, the wearer. SHUGOR is a part 


of style . . . a feature women appreciate. SH 





TAYLORED -TO-FIT R 





THOMAS TAYLOR & SONS THOMAS TAYLOR & SONS. wuoson, massachuserts 





